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INTRODUCTION 

 

Urban open spaces are the vital part of the urban setting, they are “the life between 

buildings” (Gehl 1987, pg.15). Public spaces are the arenas that allow moving within a 

city, they stage the daily life of citizens, and they contribute to the quality of people’s 

life through a specific set of functions. 

Among all the public spaces, the square is the place of relationships and 

communications, where the social values of the community live. They are catalysts of 

people, they provide opportunities for the daily life of residents, and they may be also 

regional or national attractions for tourists being the symbol of the city's image.  

Squares are characterized by spatial structures that can be described in terms of 

functions and in terms of layout and hard elements that compose the space, such as 

seating, types of lighting and items used. 

Following this perspective, we can say that the urban structure creates a concrete 

expression of complex relationships between the urban space and its users.  

This research aims to identify a theoretical framework, which proves that exists a 

correlation among the different fields of study and the context of public spaces has to 

be approached taking in consideration all the disciplines. More precisely, we seek to 

find which are the criteria to take in consideration in describing and evaluating an 

urban square, and which contribute to make it successful.  

Secondly, the thesis aims to investigate who are the users, how they use these spaces 

and what they think about them. To do that, a questionnaire has been administered in 

October 2015 in three squares of Lugano.  

The thesis is structured in four main parts: literature review and presentation of a 

theoretical framework, description of the approach and methodology adopted, 

analysis of findings and final considerations and comments.  

In order to facilitate the reading, the main considerations of each chapter have been 

presented at the end of each section and the main findings of the thesis have been 

commented in the final chapter of the conclusions.   
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Chapter 1 

1. LITERATURE REVIEW ON PUBLIC SPACES AND 

SQUARES 

 

In this chapter we want to present the literature related to the urban space and the 

square. Firstly, we will investigate what is meant for public space and for which 

reasons, in the last decades, an increasing concern with the public realm has been 

growing. Secondly, we will introduce the concept of square and we will seek to define a 

framework for evaluating the quality of an urban square.  

1.1 Urban Open Spaces 

 

Urban open spaces are the vital part of the urban setting, using the renowned words of 

Jan Gehl (1987, pg.15) they can be described as “the life between buildings”.  Public 

spaces are the arenas that allow moving within a city, they stage the daily life of 

citizens, and they contribute to the quality of people’s life through a specific set of 

functions (Carmona et al, 2003; Carr et al., 1992; Frencis 1998; Shaftoe 2008). 

In the literature are present many definitions of urban open spaces within different 

perspectives: historical (Giedion, 2002); physical (Lynch 1960; Krier 1979); social 

(Carr et al., 1992; Cybriwsky 1999; Colquhoun 1989; Bacon 1976; Lefebvre 1991); 

and symbolic (Canter 1977; Madanipour 1996; Montgomery 1998; Relph 1976; 

Punter 1991). 

Li (2003) believes that the definition of urban public spaces provided by Wang (2002) 

is the most exhaustive, and we agree with her since this definition captures the several 

perspectives found in the literature. Wang defines the urban open space as   

the space exists among buildings in urban area, it should be accessible to the public. 
The space should be the place for urban residents to meet and talk with others, and for 
human being to stay in the natural environment. It is also the symbol of urban image, 
thus being called as the living room or the window of the city. It is multifunctional 
space in urban area, which could be centre of political, economic, or cultural activities. 
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Urban public space is dynamic, which is essential for the sustainable development of 
the city. (Cited in Li, 2003, pg. 9) 

 

But how have been formed these spaces? And why there is an increasing interest on 

public spaces? 

Carr et al. (1992), identify two ways through which open spaces can be formed. The 

first form is by appropriation. A place, such a space in front of a church or a building, 

becomes a reference point in the urban context thanks a repeated use by the 

population. In this case public spaces are the result of a natural development over 

years, or even over centuries. Whereas, the second form includes those public spaces 

planned by the city’s offices. They may be an unintentional consequence of an urban 

plan, such as a void within a new complex of buildings; or they may be a deliberate 

result of specific urban projects, like new pedestrian streets, enlargement of parks, bike 

lanes and so on.  

If the two types of open spaces may have similar roles and functions, they may differ 

in displaying the ‘genius loci’. A public space, besides its physical elements and its 

activities, encompasses also a meaning, an intangible cultural character that 

Figure 1 Classification of public spaces. Adopted from “Public Space”, by Carr et al., 1992, 

Cambridge: Cambridge University Press. 
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contributes to shape and build users’ perceptions. All these elements together form 

what Punter (1991) calls the ‘sense of a place’. In line with these authors, Jackson (1994) 

stresses on the values that users give on a certain space, he writes 

people experience something beyond the physical or sensory properties of places, and 
can feel an attachment to a spirit of a place. (pg. 51) 

In the unplanned open spaces, the sense of a place is an inner feature, since they are 

an outcome of a natural appropriation. While, in the commissioned public spaces, it is 

the result of a successful place making, a consequence of a particular landscape setting 

that match the needs of its users.  

 

 

 

Figure 2 Sense of a Place according Punter (1991). Adopted from “Public Places, Urban Spaces”, pg. 99, by 

Carmona, 2003, Oxford: Architectural Press. 

 

Tibbalds (as cited in Akkar Ercan, 2007, pg. 119),believes that it is in the early ‘80s 

that scholars shift theirs focus from the buildings themselves to the public realm. This 

happens due to a new vibrant current of thought, which sustains the traditional 

features of cities, completely contrasting with the Modern Movement. Tibbalds states  

The aim is to create urban areas with their own identities, rooted in a regional and/or 
historic context. The physical design of the public domain as an organic, colourful, 
human-scale, attractive environment is the over-riding task of the urban designer. 
(Cited in Akkar Ercan, 2007, pg. 119). 

SENSE 
OF  

PLACE 

MEANING 

PHYSICAL 
SETTING ACTIVITY 
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Other scholars link this increasing concern with the new emerging interest in outdoor 

activities, like jogging, biking, outdoor eating, street vending (Akkar Ercan 2007; 

Francis 1988), which require new facilities and new settings. Besides, Loukaitou-

Sideris (1993) makes a link with the growing demand for ‘safe’ and ‘new’ public 

spaces by particular groups of users, such as service sector employees, conference 

attendees and tourists.  

Indeed, it is precisely during the ‘80s that urban tourism emerges and many cities 

turned into tourist destinations (Löfgren, 2002). The city-destination is a sum of inputs 

for which tourists come to get their experiences, and the cityscape represents one of 

these inputs (Scholz & Maggi, 2008). When we recall the last city visited, what comes 

to our mind is the urban environment1, if city’s public spaces seem interesting, the city 

will look appealing. And within the urban context, what is more distinctive and 

memorable than its squares? 

1.2 Urban Squares 

 

In the history of city, the square is the prime example of collective space; it is the place 

of relationships and communications, where the social values of the community live. 

The square represents the symbolic place in which the inhabitants of the city 

recognized themselves. It is witness of the urban history, stage of the community 

engagement and symbol of the city's image. Furthermore, squares host important and 

official ceremonies, city markets and events. They are catalysts of people, they provide 

opportunities for the daily life of residents, and they may be also regional or national 

attractions for tourists. 

Squares have different roles and functions, according to the literature we tried to 

summarize them in Table1. 

 

 

 

                                                
1 This is what Linch calls ‘imageability’, for a better explanation, please see Chapter 2, 
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Table 1. Roles of urban squares.  

                                                  Roles of urban squares 

Physical 
roles 

 
The city is made up of solids and voids harmonised 
in a single design: the relations between solids and 
voids have a precise meaning for those who use the 
city. Lynch (1960) identifies five elements that make 
up the city: edges, paths, districts, nodes and landmarks. 
Edges are the lines that delimit the city: beaches, 
railroads, rivers, lakes, etc. The paths are regular or 
occasional pathways, reference lines on which to 
locate other items. Districts are the major sections of 
the city and they are recognizable by a distinctive 
character. Landmarks are high reference-points for 
people. Nodes are the strategic points of the city, in 
which the person may enter and where exchanges 
happened. Squares are part of these. If paths allow 
the movement through the city, squares (or nodes) 
allow the ‘pause’. 

(Carr et al., 1992; 
Akkar Ercan, 
2007; Lynch, 

1960) 

Social- 
psychological 

roles 

 

As facilitators of the ‘pause’, squares attract people, 
they bind the community and they promote 
interactions between different people. In addition of 
encouraging relationships with ' the other ', they are 
also places of relaxation.  

(Lévy 2008; Carr 
et al., 1992; 
Akkar Ercan 
2007; Francis 

1988; 
Pasaogullari & 
Doratli, 2004) 

Political 
roles 

 

The squares are public spaces accessible to everyone 
and they offer the opportunity to act freely, and for 
this reason squares are also denoted as places of 
democracy. 

(Carr et al., 1992) 

 

Economic 
roles 

 

Squares, since ancient times, were the places of 
commercial and economic activities, hosting the 
city's markets. Although nowadays, commercial 
activities have moved into shopping malls in 
suburban areas, squares remain the major attractors 
of people and therefore they still generate ‘financial 
benefits '. In addition, several researches have 
shown that successful squares increase the economic 
value of land and real estates in the neighbourhood.  

 

(Akkar Ercan 
2007; Lévy 2008; 

Shaftoe 2008) 
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Aside from the roles and functions that a square may have, what interests most in the 

context of this research, is to understand which are the features for assessing the 

quality of urban squares. Therefore, in the following section we will attempt to design 

a framework that embodies the criteria to evaluate a square. 

1.3 Evaluating Urban Squares 

 

Is it possible and reasonable to identify universal design criteria that would adequate 

for all squares in the world? We believe that may be quite hard. If on one hand there is 

a common need to have central spaces, which enhance social interaction and 

community development, on the other hand, these spaces are the results and the 

interfaces of a specific society and culture. A culture that has own history and own 

architectural and artistic features.   

If we look at the squares in Europe, we can notice that Anglo-Saxon squares tend to 

embed green elements, whereas Latin squares are usually without natural parts. The 

Anglo-Saxon culture, for the leisure time, has always preferred the park and the 

garden to the squares; indeed, in the Anglo-Saxon literature on the usage of urban 

open space we find much more studies on green areas instead of urban squares.  

While, the case of America is quite diverse. When European went to the new world, 

they settled every city around a central focus where all different social and ethnic 

groups could gather. Later, in the 19th century, with the raising of the new middle class 

it became a pre-requisite to re-plan squares into ornamental parks for relaxation and 

entertainment (Lennard, 2012). From democratic and multi-functional spaces, squares 

turned into exclusive gardens for the middle-class (i.e. Plaza de la Constitucion in 

Saint Augustin, Santa Fe’s Plaza, Jackson Square in New Orleans, Crawford Square 

in Savanna). Over the years, the American culture has given more privilege on one 

hand, to the private or privatized places in respect to the public spaces (Lévy, 2008): 

just think about to the big shopping malls and to the housing model surrounded by a 

garden; and on the other, it has favoured the wheeled vehicle instead of foot, indeed, 

the passeggiata is a typical European concept. 
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 Figure 3 Squares around the world. Reprinted from A) Il resto del carlino website, by Fotoschicchi, retrieved from 

http://www.ilrestodelcarlino.it/bologna/cronaca/2012/05/16/713338-piazze-del-centro-piu-care-aumenta-

cosap.shtml. B) Layman’s London blog, retrieved from http://www.laymanslondon.com/2013/ 04/bloomsbury -

square-gardens-central-london.html. C) Beijing Buzzz, by kinabaloo.com, retrieved from 

http://www.beijingbuzzz.com/tiananmen_square/ tiananmen_square.html. D) Wikipedia, retrieved from 

https://en.wikipedia.org/wiki/Jackson_Square_(New_Orleans). C) Rundell Ernstberger Associates, retrieved from 

http://www.reasite.com/projects/campus-martius-park/.  

 

These two factors have created urban spaces unsuited to the European style and 

design of urban spaces. Moving to Asia, we find squares that act as glorious echo of 

the political importance of the country. These squares are much more extensive of the 

European plazas and they do not fulfil the needs of the daily life of the population (i.e. 

Kim II Sung in North Korea, Tiananmen Square in Beijing, Red Squares in Moscow).  

Nevertheless the several cultural and historical differences among the squares, many 

authors attempted to outline the ideal criteria for designing urban squares. The first 

one was Camillo Sitte, who wrote the well-famous book “Der Städtebau nach seinen 

Künstlerischen Grundsätzen” (“City Planning According to Artistic Principles”) in 1889, 

in which he stressed on the importance of the intrinsic quality of the urban space, 

instead of the mere architectural form. All the latest studies are inspired by this work 

(Carmona et al. 2003; Childs 2004; Gehl 1987; Marcus and Frencis 1998; Memluk 

2013; Shaftoe 2008; White 1988; Zucker 1970). While some researchers address the 

aesthetic elements and the spatial organisation of squares, others focus on their 

a. Piazza Maggiore, Bologna, Italy 

b. Bloomsbury Square, London, 

UK 

c. Tiananmen Square, Beijing, 

China 

d. Jackson Square, New Orleans, USA e. Campo Martius, Detroit, USA 
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functions and usages. However, we believe that both aspects have to be taken into 

account to create a successful square. Based on literature, we want to present a model 

that aims to summarize all the criteria that require attention in planning squares. 

 
 

 

Figure 4 A proper model for designing and planning a successful urban square. 

 

The planning of urban squares comprises two dimensions: functionality and visual 

appearance (Memluk, 2013). Functionality denotes the degree of usability of these 

spaces. A square in order to be ‘functional’ has to be responsive, engaging and 

democratic (Carr et al, 1992). The other dimension that has to be taken into account is 

the urban space design, which is about the form, the landscaping and the furniture.  

1.3.1 Functionality 

Responsive 

The square should answer to the needs of its users, and thus, provide a set of activities 

that encourage people to live the space: that it is supporting social learning or letting 

individual relaxation. These spaces should promote opportunities for many different 

groups of the population at any time and season. A successful square cannot rely on 

just one design targeted to a specific group of users, doing so it would lose its intrinsic 

characteristic of being a public space and a common ground that bind the community.  

RESPONSIVE 

ENGAGING 

DEMOCRATIC 

FUNCTIONALITY 

FORM 

LANDSCAPING 

FURNITURE 

VISUAL ASPECT 
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In this context, Project for Public Spaces, a non-profit planning, design and educational 

organization, suggests the creation of subspaces to appeal various users. These may be 

already included in the landscape or they can be added according to the needs, seasons 

and occasions. They do not have to be big:  

“In fact, some of the best civic squares have numerous small attractions such as 
a vendor cart or playground that, when put together, draw people throughout 
the day” (Project for Public Spaces, 2014).  

In other words, a square should be flexible in order to attract people, and “what 

attracts people most, it would appear, is other people” (Whyte, 1980, pg.19). 

In table 2 some examples of responsive squares are shown.   

Table 2. Examples of responsive squares 

CAMPO	  SAN	  POLO,	  VENICE,	  ITALY	  
	  

	  
A	  
	  

Campo	   San	   Polo	   is	   a	   community	   square	   in	  
Venice	   that	   changes	   the	   design	   and	   the	  
activities	  according	  to	  the	  seasonality.	  

	  
	  B	  

	  
C	  

During	  the	  summer,	  the	  square	  hosts	  “Movies	  
under	   the	   stars”,	   an	   open-‐air	   cinema	   which	  
attract	   many	   people	   in	   summer	   hot	   nights.	  
Films	  are	  in	  many	  languages,	  so	  that	  to	  attract	  
either	  residents	  and	  tourists.	  
	  

Instead,	   in	   winter,	   tourists	   and	   residents	   can	  
ice-‐skating	  or	  chill	  at	  the	  Christmas	  market.	  

Figures	  5	  Campo	  San	  Polo.	  Reprinted	  from	  	  
A)	  Wikipedia,	  retrieved	  from	  https://it.wikipedia.org/wiki/File:Campo_San_Polo.JPG;	  
B)	  Comune	  di	  Venezia,	  retrieved	  from	  
http://www.comune.venezia.it/flex/cm/pages/ServeBLOB.php/L/EN/IDPagina/57262/UT/systemPrint.	  
C)	  Carnevale	  di	  Venezia	  2014,	  retrieved	  from	  http://2014.carnevale.venezia.it/programma_dettaglio.php?id=2545.	  	  
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ISRAEL	  PLADS	  -‐TORVEHALLERNE,	  COPENHAGEN,	  DENMARK	  
	  

	  
A	  

Until	   the	   mid-‐20th	   century,	   the	   square	   has	  
hosted	   the	   old	   vegetable	   market,	   which	   then	  
moved	   out	   of	   the	   town,	   leaving	   a	   vacuum.	   In	  
2001,	   the	   danish	   architect	   Hans	   Peter	   Hagens	  
proposed	  to	  build	  an	  indoor	  market.	  

	  

	  B	   C	  
	  
It	   not	   only	   attracts	   residents,	   it	   has	   also	  
become	   an	   imprenscidibile	   spot	   to	   visit	  
among	  the	  tourists.	  
	  

	  
The	   market,	   besides	   of	   promoting	   the	   Danish	  
gastronomy,	   is	   also	   a	   good	   solution	   to	   the	  
problems	  of	  weather	  such	  as	  rain,	  wind	  and	  cold.	  
	  

Figure	  6.	  New	  market	   in	   Israel	  Plads.	  A)	  The	  market	  site,	  2005	  and	  2011.	  	  Reprinted	  from	  Archinect,	  image	  by	  Hans	  
Peter	   Hagens,	   retrieved	   from	   http://undesign.rssing.com/chan-‐2608804/all_p98.html.	   B)	   Torvehallerne	   KBH.	  
Reprinted	   image	   from	   Nelso.it,	   retrieved	   from	   http://www.nelso.it/dk/place/251225/.	   C)	   The	   new	   Torvehallerne,	  
Copenahagen.	   Reprinted	   image	   from	   Archinect,	   image	   by	   Arkitekturvaerkstedet,	   retrieved	   from	  
http://undesign.rssing.com/chan-‐2608804/all_p98.html.	  	  
 

TARG	  WĘGLOWY	  SQUARE,	  GDAŃSK,	  POLAND	  
	  

A	  

The	  historic	  square	  was	  an	  empty	  place,	  totally	  
neglected	   by	   the	   community.	   Therefore,	   the	  
city,	   in	   collaboration	   with	   the	   studio	   Gdyby	  
Group,	  proposed	   to	   revitalize	   this	   urban	   space	  
through	  the	  creation	  of	  small	  sub-‐spaces.	  	  
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B	  

C	  

	  
Now	   the	   square	   appeares	   completely	  
different	  and	  much	  more	  appealing.	  

	  
People	  can	  sit	  and	  relax,	  read,	  talk	  and	  children	  
can	  play	  within	  the	  cubic	  boxes.	  
	  

Figure	  7	  Transformation	  of	  Targ	  Węglowy	  Square.	  A)	  "Before"	  photo	  of	  Targ	  Węglowy	  Square.	  Reprinted	  image	  from	  
Bluster,	  retrieved	  from	  
http://www.bustler.net/index.php/article/gdyby_group_project_shows_potential_of_empty_historic_targ_weglowy_
square_i.	  B)	  New	  public	  space	  for	  Targ	  Węglowy	  Square	  by	  Gdyby	  Group,	  in	  Gdańsk,	  Poland.	  Reprinted	  image	  by	  
Bluster,	  by	  Wojciech	  Ostrowski,	  retrieved	  from	  
http://www.bustler.net/index.php/article/gdyby_group_project_shows_potential_of_empty_historic_targ_weglowy_
square_i.	  C)	  The	  new	  public	  space	  in	  use.	  Reprinted	  image	  by	  Bluster,	  by	  Dominik	  Werner,	  retrieved	  from	  
http://www.bustler.net/index.php/article/gdyby_group_project_shows_potential_of_empty_historic_targ_weglowy_
square_i.	  	  
 

Engaging 

If the streets are the channels along which people move (Lynch, 1960) the squares are 

the spaces that provide a pause. Only if the environment is attractive, people will stop 

for a coffee or for a glass of wine, will slow down to look around, or will sit down to 

chat. On the contrary, if the space is poor or not able to engage the user, they will just 

cross the square. Gehl in “Life between Buildings” (1980) shows how the degree of 

use of a certain public space is related to its quality. We can see in Figure 4 that more 

optional activities there are in a square, the more ‘resultant activities’ there will be.  
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The engagement may be passive or active. Passive engagement refers to the ability to 

create relaxation and psychological comfort. It includes all those activities that do not 

require an active role, such as reading, observing panorama, watching the crowd, 

looking at buildings or public art. Gehl (1980) makes a distinction between low-

intensity relations and high-intensity relations (Figure 5). In our opinion, urban square 

is fundamental to ‘low-intensity relations’, which are prerequisites for ‘high-intensity 

relationships’. Kiosks, cafes, fountains, seating elements may encourage the active 

engagement, or what Gehl calls ‘high-intensity relationships’.  

 

 

 

 

Close 
friendship 

Friends 

Acquaintance 

Chance contacts 

Passive contacts 

High-intensity 

relationships 

Low-intensity 

relationships 

Figure 8 Graphic representation of the relation degree of use and quality of urban spaces. 

Adopted from Life Between Buildings, by Jan Gehl, 1980, pg. 11. 

Figure 9 Graphic representation of different relationships at the square according Gehl 

(1980). 
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Last but not least, the user should perceive a sense of discovery, joy and curiosity. 

Feelings that encourage people to visit public places (Zeka, 2011). Hence, a successful 

setting of the space should gather and frame views. 

Democratic 

The square, being a public space, should be accessible to all groups of people. In fact, 

one of the main roles of the public space is to bind people of different culture, gender, 

age and class. It is only through interaction, or ‘shocking stimuls’ (Lynch, 1992), 

between different groups of society, that we discover the ‘self’, the ‘others’ and the 

‘environment’ (Carr et al, 1992). Lévy, citing Racine (1999), writes that the square is a 

‘collective property’; it “is a space of co- (community, communication, communion, 

continuity) rather than of dis- (discrimination, disparity, discontinuity).” (Lévy, 2008).  

Therefore, the space must be designed and planned in such a way that could host 

everybody.  

1.3.2 Visual appearance 

Form 

Zucker (1970) categorizes squares according their shapes, and he identifies five 

typologies: 

• The closed square: it is characterized by a well-defined geometric shape 

and it gives a great feeling of inclusion (i.e. Place des Voges in Paris, 

Piazza del Campo in Siena, Plaça Reyal in Barcellona) 

• The dominated square: the space is strongly directed to a monument or a 

group of buildings (i.e. Piazza San Pietro in Rome, Notre-Dame in 

Paris, Praça do Municipio in Lisbon) 

• The nuclear square: it is composed by a central element that creates a 

powerful attention towards it. (i.e Niagara Square in Buffalo, Trafalgar 

Square in London) 

• The grouped squares: multiple spaces are fused together in a order to 

create a higher comprehensive square. (i.e. Piazza San Marco in Venice, 

Piazza Maggiore in Bologna) 

• The amorphous square: it is unorganized and it does not have a precise 

shape.  (i.e. Amager Square, Copenhagen) 
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Table 3 Examples of different shape typologies according Zucker (1970) 

     

A. Closed 
Square: Place 
de Voges, Paris, 
France  

B. Dominated 
Square:  Piazza 
San Pietro, 
Rome, Italy  

C. Grouped 
Square: Piazza 
San Marco, 
Venice, Italy 

D. Nuclear 
Square: Niagara 
Square, Buffalo, 
US 

E. Amorphous 
Square: Amager 
Square, 
Copenhagen, 
Denmark  

Figure 10 Five shape typologies according Zucker (1970). A) Reprinted image by Informa Giovani Italia, 
retrieved from http://www.informagiovani-italia.com/place_de_vosges.htm. B) Reprinted image by Viaggi 
Nanopress, retrieved from http://viaggi.nanopress.it/fotogallery/le-chiese-piu-grandi-deuropa-la-top-
ten_7569_8.html. C) Reprinted image by Viajes por Europa de un sevillano, retrieved from 
http://viajesporeuropadeunsevillano.blogspot.it/. D) Reprinted image by WOW, retrieved from 
http://us.wow.com/wiki/Buffalo,_New_York. E) Reprinted image by Movimento Conviva, reprinted from 
http://movimentoconviva.com.br/em-5-anos-nao-havera-transito-no-mundo/.  
 

 

According Sitte (1889), the most important prerequisite is the “sense of enclosure”, the 

space should be open but at the same time defined as well. Buildings and edges can 

create a feeling of security and the space can be understandable.  

Landscaping 

Landscaping is “the practical art and science of adapting land for human use and 

enjoyment” (Harris, 1975, pg. 573). Besides an aesthetical role, landscaping create the 

patterns through which users will move within. Therefore it plays a crucial role in 

creating a successful square. It should create a comfortable and beautiful environment 

that guides the users to move through or stay in. It is thanks a great landscape that a 

square may achieve the ‘functionality’ that we mentioned above. It should contribute 

to create a responsive, engaging and democratic environment. Once the function has 

been understood, the appropriate form can be given. 

Furniture 

A square should have a series of elements that make the square more accessible. The 

presence or the arrangement of these elements can influence and affect the movement 

of the people. These items, in one hand, can prolong the stay at the square (for 
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instance, benches and other setting elements), and on the other hand, give a certain 

identity to the place (such as the type of lighting, public artworks and water elements). 

1.4 Who are the users?  

 

As we mentioned earlier, the squares are the beating hearts of a city and contribute to 

symbolize the image of the city. As a result, they attract different types of people, from 

the youngest to the oldest, from neo-families to pensioners, from residents to overseas 

tourists. In the context of this research, we would like to dwell on the last point: on the 

different perception and use between tourists and residents.  

City tourism has a lot to do with the relationship tourist-residents, probably much 

more than other ' tourisms '.  In urban tourism, the location of production of the 

tourism experience is the city (Croce & Maggi 2007; Scholz & Maggi, 2008); thus, 

tourists consume the urban environment through a series of experiences ranging from 

museums to public monuments, to sights, but not only. Indeed, tourists are curious 

about the daily life of the residents: they like to observe the locals’ life and they seek to 

be part of it, they are fascinated by the "informal street theatre of urbanity" (Florida, 

2002, as cited in Wollenberg, 2009, pg.81). Tourists and residents follow the same 

paths, they take the same means of transportation and they relax in the same squares. 

Tourists and residents are not spatially separated. Many scholars have delved into this 

relationship, but most of the studies focused on the congestion’s problems and on the 

concept of carrying capacity. Scholars have tried to define quantitative indicators that 

may regulate the tourist flows. Specifically, they attempted to understand how these 

flows may influence the socio-economic structures of destination, and how they may 

affect the travel experience itself. 

Differently, other studies have focused on the social and relational aspects between 

tourists and residents. Tourism is a complex system, in which relationships play an 

important role. Relationships can be staged in various ways: ranging from the 

relations that are established with other visitors, to the interactions with tourist 

operators and to the interfaces with residents. 

Many, in fact, share the idea that tourism can facilitate the integration between 

cultures, contributing on changing attitudes and in reducing prejudices; in this sense 

tourism is seen as a “gateway to greater understanding of the world beyond our 
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borders, the first step in building peace and between communities and nation” (Taleb 

Rifai, 2015). 

If on one hand, there are many contributions that demonstrate that tourism is a 

powerful mean to promote peace and to create opportunities for mutual acquaintance; 

in the other hand, this ‘exchange’ can also cause cultural conflicts, such as the contrast 

between different levels of wealth, prices increases, and the non-preservation of the 

cultural identity of the population. In particular, on a local community level, negative 

process may be represented, for instance, by the transformation of religious or ethnic 

rites in tourism products, or by the abandonment of traditional craft activities for 

standardized souvenirs, or by what is so-called "museumification" of public spaces.  

Moreover, over the last decades, with the effect of globalization, we have been 

witnesses of a double process: on one side, the creation of non-places (Augè, 1993), 

standardized and homogeneous spaces without the so-called “sense of a place”; and on 

the other side, planners, architects, developers have realized that a good image of the 

city is crucial in attracting investments. As a result, they are trying to market the cities, 

to create new images that can draw capitals, goods, labour and corporations (Akkar 

Ercan, 2007). Therefore, the cityscape becomes a marketing tool that contributes to 

increase the quality of the urban environment, to create beautiful and safe places, and 

to promote the local image in a global scale (Carmona et al, 2003).  

Akkar Ecan (2007) wirites:  

“Real public spaces can only emerge if they are planned, designed, developed and 
used through the involvement of as many and variety of groups as possible”.(pg.131) 

But what these users think bout these spaces? How do they use squares? What do they 

find attractive? And, are there any differences between residents and tourists in terms 

of behaviours and perceptions? This is what this research wants to investigate.  

In the following chapter we will present the approach and the methodologies that we 

adopted in order to answer to these questions.  
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Chapter 2 

2. APPROACH AND METHODOLOGY 

 

This section will focus on the approach and the methodology of research.  The study 

was carried out in three stages: desk research, fieldwork, and data analysis.  

In the first phase of research, the literature review was conducted, and it was created a 

theoretical framework on the matter. Once the approach and the research process 

were defined, the questionnaire was designed. Fieldwork was the second phase. In 

October 2015, the questionnaire was distributed in three squares of Lugano. The 

elaboration of data collected was carried out in the last stage. 

2.1 First phase: Desk Research 

2.1.1 Approach 

In this first step, the two concepts of public space and squares have been approached 

and a theoretical framework has been created (Chapter 1). Most of the researches 

found in the literature, belong to the architecture and landscaping’s field of study. The 

prevalent objective in these studies is to define the criteria needed to create a successful 

square. Dissimilarly, the studies concerning tourism and public spaces are focused, on 

one side, on issues related to carrying capacity and congestion, and on the other, on 

tourists’ spatial movements. 

Conversely, there are few studies that investigate the perception of users and frame 

empirical methods to point out the usability of public spaces. The first empirical study 

on the use of urban spaces was carried out by Lynch in 1960. Kevin Lynch was an 

urban planner, student of Frank Lloyd Wright, and Professor at the Massachusetts 

Institute of Technology. Some of his ideas, critical to his analysis, derive from Gestalt 

psychology, whereby the mind gets perceptions through a selection and a 

configuration for schemas. Lynch talks about ‘imageability’: the capacity of an urban 

plan to remain etched in the mind and memory. He examined three American cities 

with different urban plans (Boston, Los Angeles, Jersey City), taking in consideration 
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only the downtown. For the analysis, he used interviews and mental maps drawn by 

the inhabitants. The other two fundamental empirical studies are those of William H. 

White in New York (1988) and Jan Gehl in Copenhagen (1971). White spent 16 years 

watching the urban behaviour on the streets of New York, using time-lapse videos and 

notebooks. Similarly, Gehl, during his 5 years of doctoral studies at the Royal Danish 

Academy of Fine Arts, has observed and explored the urban life of Copenhagen. 

These observations have led to the famous book "Life between buildings" (1971).  

These three studies are crucial in developing an urban concept that is based on the 

needs of the people. If the traditional approach was based on urban design's sake, they 

jump on the side of users and they directly observe how people behave, move and 

thus, what they need. 

However, these studies investigate the urban environment and not the square itself. 

Moreover, they do not make a distinction in the use and perception among locals and 

tourists. As we mentioned in the previous chapter, tourists and residents are not 

spatial separated, however, they move differently: they see, look at and feel different 

things. Therefore, we assume that they consume and sense the space in different ways. 

Consequently, apart the willingness to understand how people use squares; we want to 

see if there are any differences between these two groups of users. 

Once the focus of the research was narrow down, we identified the squares to analyse. 

The three squares investigated are: Piazza Riforma, Piazza Castello and Piazza Luini 

in Lugano. All of them are located in the city centre and they are relatively close to the 

long lake. Why these three squares? Like Lynch, we wanted to investigate if 

behaviours and patterns change according to the square model. These three squares 

are quite diverse in terms of function, form and architecture: Piazza Riforma is the 

historical square of Lugano, which host the City Hall; Piazza Castello is the square of 

the city's Convention Centre, and it has recently been re-planned by the architects 

Giraudi & Wettstein and the landscape architect Paolo Bürgi; and finally, Piazza 

Luini is the newest, re-designed within the construction of the new cultural centre 

(LAC), it represents the ‘contemporary’ square of Lugano. Please refer to Chapter 4 

for the qualitative description of the squares. 

The studies mentioned above, have used on-site observations as a method of analysis.  

However, since we wanted specific information on users, the questionnaire was 
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adopted as research method. Moreover, the questionnaire allowed us to present the 

results in numerical terms, and thus it let us to conduct not only a qualitative analysis 

but also a quantitative study. In fact, it allowed us to use scaling techniques to evaluate 

the perceptions of users, and thus, to have real feedback.  

Questionnaires can be grouped in six categories (Veal, 2006): household survey, street 

survey, telephone surveys, mail surveys, e-surveys, user/on-site/visitor survey and 

captive group survey. Bearing in mind that the purpose of the questionnaire was on 

one hand to investigate the behaviours, perceptions and judgements of users on the 

specific square; and on the other hand, to have a better overview on who populate and 

use-consume the square investigated, the on-site questionnaire was chosen.  

2.1.2 Questionnaire design 

The questionnaire was made to understand how the urban space should be organised 

to meet the needs of their users. In particular, the aim was to investigate first, who are 

the users and how they use these spaces; second, how they perceive squares and what 

they find attractive.  In particular, we wanted to understand how users imagine an 

ideal plaza and how they evaluate three particular squares of Lugano. For this reason, 

the content of the questionnaire for tourists and residents was almost the same and the 

same survey was distributed in the three squares. The survey consists in closed-ended 

questions with multiple answers and in scaling techniques (five/seven-point 

measurement scales).  

Table 4 Content of the questionnaire 

Research question Questions/Variables Methods 

How do users use these 
spaces? 

 
• Why are you here? 
• What are you doing 

here? 
• For how long are you 

going to stay here? 
• Have you been in a 

bar/shop? 
 

Closed-ended questions with 
multiple answers 

 
*Only for residents 
 
• How often do you visit 

this square? 
• When do you visit this 

square? 
• With whom do you visit 
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this square? 
• When do you go to 

square? 
• How much time do you 

spend on it? 
 

How do you perceive these 
spaces? 

 
Valuation of utility of several 
elements that characterize 
plazas according the 
literature. 
 

Lykert scale (5 point 
measurement scale) 

 
 
 
 
 

What is attractive? 

 
 
Valuation of three pictures of 
Piazza Castello, Piazza 
Riforma and Piazza Luini 
 

 
 
 

Lykert scale (7 point 
measurement scale) 

 
Valuation of attractiveness of 
some architectural elements 
present in the particular 
square. 
 

Lykert scale (5 point 
measurement scale) 

Users Profile 

 
• Personal information 
• Last level of education 

completed 
• Employment 
• Yearly household income 
• Household composition  

 

Closed-ended questions with 
multiple answers 

 
*Only for tourists: 
 
• How many times have 

you been in Lugano? 
• Length of visit 
• Type of accommodation 
• Group of people with 

whom they are visiting 
Lugano 

• How often have you been 
to this square? 

 

A pre-test was carried out on Sunday 4th October 2015. The aim of the pre-test was to 

warrant that the content was clear and understandable, the closed-ended answers were 

appropriate, and to valuate any problems in undertaking the questionnaire. Two main 

problems occurred with the pre-test.  

The first problem was the timing. The template of the questionnaire took them about 

15 minutes to finish and around half of the survey they began to answer without 

reasoning and expressing annoyance. In order to solve this problem some questions 
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were removed. Then in the data analysis, only the questions present in both versions 

have been analysed.  

Second, it was asked to the respondent to judge some elements that characterize 

plazas and evaluate them in two circumstances: for any squares and for the particular 

square. The two statements were sequential and it has been noticed that the 

respondent tent to express the same value in the two statements. In order to avoid a 

response set behaviour, the order of the statements was changed.  

Therefore, the questionnaire was modified to prevent some of the problems found in 

the pre-test, but the core has not been changed. Table 4 summarizes the content of the 

survey.  

2.2 Fieldwork 

 

The administration of the survey was conducted on October 2015, either on weekdays 

and weekend and either on days with specific events at the square and on days 

without organized activities. The distribution was organised in three time slots: 

morning (10.00 am- 12-00 am), afternoon (2.00 pm- 5.00 pm), and evening (6.00 pm- 

9.30 pm). Surveys were administrated simultaneously in the three squares. The aim 

was to investigate the squares in any kind of situation and to have a broader picture on 

the usage of the squares.  

The respondent was approached by a brief introduction on the study and an 

explanation on the survey’s structure was given by the research assistant, who assisted 

the respondent in completing the questionnaire.  

2.3 Data analysis 

The data analysis will be described in the following Chapters. 
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Chapter 3 

3. SQUARES ANALYSIS 

 

In this chapter will be presented the main results on the users’ behaviours at the 

squares. Data are based upon the survey that was conducted in October 2015 in three 

squares of Lugano: Piazza Riforma, Piazza Luini and Piazza Castello.  

The total number of surveys collected was 532. In this chapter data will be presented 

in three main stages. First, we will explore the profile of users in order to have a better 

understand on who populate Lugano’s squares. Second, we will see why people go to 

the squares and what they do once they are there, and lastly, we will analyse the 

length of stay of the users at the these places. 

3.1 Who are the users? 

 

In the following part we will investigate who are the users, namely, we will present a 

descriptive analysis of the socio-demographic characteristics of the sample, and then 

we will go more in depth making a focus on tourists and residents.  

3.1.1 Socio-demographic characteristics 

Looking at Figure 11, we can see that people aged 14-23 constitute the largest part of 

the sample (30%), followed by 23-35 (25%), which together make up 55% of the 

sample. Official Lugano’s demographic statistics (Città di Lugano, 2014) show that 

49% of the population is between 36-64 years old. If we compare data, we see that our 

sample is characterized by a younger population. However, our data are in line with 

the literature, which states that among all kinds of users, at the square, is much more 

probable to find young people (Shaftoe, 2008). This can be explained by the fact that 

young people are the one that allocate more time at the leisure time in respect to the 

other age groups. I would add, that young people were the ones who were easier to 

approach during the sampling and who were more willing to fulfil the questionnaire.  
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Last level of education completed 
 Figure 11 Socio-demographic characteristics 

Coming back to Figure 11, it shows that the ratio females-males is almost equal, and 

this is line with the ratio of the population of Lugano (Città di Lugano, 2014). White 

(2009) argues that the proportion of women and men is one of the things to look at in 

observing a square. A successful square should have a good ratio. Generally, women 

seek clean, safe and well-maintained places, therefore a low proportion of women 

would show that something is wrong, and this is not the case. 

Full-time employed people (36%) and students (33%) compose the greater group of the 

respondents. Results show that users are people with a high-level of education; indeed 

41% of respondents own a university degree, followed by people who have completed 

secondary school (31%). 

Figure 12 shows the distribution of visitors and residents in the sample. UNWTO 

defines a visitor as  

a traveller taking a trip to a main destination outside his/her usual 
environment, for less than a year, for any main purpose (business, leisure or 
other personal purpose) other than to be employed by a resident entity in the 
country or place visited. (UN, 2010, pg. 10) 
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Among visitors UNWTO makes a distinction between tourists and excursionists: 

a visitor (domestic, inbound or outbound) is classified as a tourist (or overnight 
visitor) if his/her trip includes an overnight stay, or as a same-day visitor (or 
excursionist) otherwise. (UN, 2010, pg.10) 

While, the BusinessDictionary defines a resident as a citizen 

allowed by a state to have his or her temporary or permanent residence within 
its political boundaries, and to have the right to be an employee or 
employer.(“Resident”,n.d.) 
 

Figure 12 Composition of sample 

As it can be seen from Figure 12, the sample is mainly composed by residents (69%), 

and among all, the highest portion is given by the inhabitants of Lugano (46%). There 

are relatively few visitors, but the figure reflects the downtrend of the tourism demand 

since July 2015 as recorded by Osservatorio del Turismo (O-Tour, 2015). 

In the two following sections we will make a focus on tourists and residents 

characteristics. 

Tourists 

Who are the tourists? Are they familiar with Lugano’s squares? In this paragraph we 

will try to have a better understand on who are the visitors of Lugano’s squares. 

The month of October is in the low season, so it was projected to have more 

excursionists than overnight visitors, and the expectation has been confirmed: 61% are 

same-day visitors. 

Ticino 
18% 

Lugano 
46% 
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1% 
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4% 
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Tourists 
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Visitors 
31% 

Residents 
69% 
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Frequency of visit 

 
  

Figure 13 Typology of tourists interviewed 

It is interesting to note that more than two-third of tourists are repeater visitors: 54% of 

tourists have visited Lugano more than five times and 17% have been at least two 

times. This means that the greater part of the sample is familiar with the squares of 

Lugano.  

The greater part of tourists visits the city with friends (28%), followed by visitors who 

travel with the partner (21%) and visitors who travel alone (20%).  

 

Residents 

Here we want to make at the centre of the attention how residents usually use 

Lugano’s squares: when they go, with whom and their length of stay at the square. 

Apparently, residents are used to go to squares either on weekdays and either on 

weekends (45%), with an overall preference for weekends. The major part of residents 

visits squares with friends (37%), however a significant group of people go to squares 

alone (26%). Indeed, how we mentioned in the literature, a square can be seen both as 

a place where to socialize and either as a place of relaxation.  

Results show that there is a strong inclination to visit squares in the afternoon (39%), 

while evening and morning follow as second and third preferences. Whereas, almost 

nobody goes to square in the late evening (2%), where for late evening it was meant 

after dinner. Figure 14 shows that the greater part of residents spend on square only 5-

15 min (38%), although 45% of residents stay up to 1 hour. 
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When residents go to square 

 

 

When residents are used to visit the square 

 

 

Residents length of stay at the square 

Figure 14 Residents behaviours 

Summing up, we can say that users, both tourists and residents, are familiar with the 

squares of Lugano and they visit these places either alone or in small group of people, 

mainly group of friends. Fairly young adults who are full time employees or students 

with a high-level of education compose the majority of respondents.  

3.2 Users Behaviours 

 

In this section we will investigate users behaviours analysing which is the reason that 

induce them to visit squares and what they do once they get there. Moreover, we will 

see if there are any differences in the behavioural pattern between tourists and 

residents and if the behaviour change according time.  

Figure 15 bares that are not present great differences between tourists and residents in 

terms of motivations to visit Lugano’s squares: both groups of respondents are mainly 

pushed to visit squares by specific events  (33% tourists and 27% residents) or by the 

desire of taking a walk (25% tourists and 21% residents), whether it is morning, 

afternoon or evening. Only few people visit the squares for their bars or restaurants, 

this result may be partly explained by the sampling technique. The research assistants 

were placed at the access points and at the centre of the squares, thus, people sit at the 
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bars were not questioned. The percentage does not change among weekdays (3%) and 

weekends (2%); restaurants have a higher share in the evening, but still with only a 

10%. In fact, the main reasons why users go to square in the evening seem to be 

specific events (33%) and meet friends or relatives (24%). Instead, squares are used just 

as transit points primarily in the morning and in weekdays. Indeed, we see that 

respondents go to squares on weekdays or because they are attracted by a specific 

event (16%) or because they need to pass by (transit point 26%). 
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Figure 15 Why respondents go to the square 
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For what regards the behaviours of users once they are at the square, we see that the 

majority of respondents do not live the square and just cross it (26% tourists and 30% 

residents). In both cases, users disclose a preference towards passive behaviours like sit 

and relax, or observe something, instead of more active behaviours, such as talking to 

other people or socializing.  Using Gehl’s words, at the squares are much more present 

low-intensity relationships than high-intensity relationships (see Chapter 1). 

 

3.3 Length of stay at the square 

 

The time spent at the square reflects the behaviours patterns: half of the respondents 

(50% tourists and 51% residents) stay only between 5 and 15 minutes. Furthermore, if 

for tourists there is no change between staying up to 30 minutes (19%) and up to 1 

hour (19%), in contrast, for residents it is shown a downward trend: when the length 

of stay increase the percentage rate is halved.  
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Figure 16 What respondents do at the square 
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Figure 17 Length of stay at the square of tourists and residents 

The valuation of the length of stay confirms the trend of the “quick stop” in the 

morning; indeed 56% of respondents spend at the square no more than 15 minutes. In 

the afternoon the time slows down, and in the evening we find the highest length of 

stay: 41% of users stay at the square from 30 minutes to more than 1 hour. On 

weekdays nearly three-fifth stay between 5 and 15 minutes, and barely 8% of the 

sample spend more than 1 hour. In contrast, this data double on weekends and 33% of 

respondents stay more than 30 minutes. Unfortunately, in the literature are not present 

studies on the length of stay at European squares, therefore it is not possible compare 

this data. 

 

Figure 18 Length of stay at the square  
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We asked respondents wheter they visited a bar or a restaurant at the square, and it 

turned up that only 16% of respondets have been in a bar and this share is mainly 

compesed by residents (65%). 

 

 

Almost 70% went to a bar or a restaurant on weekends and the preferred daytimes 

were morning (47%) and afternoon (41%). Who dwelt over half an hour at the square, 

was there for a specific event (44%), and the same goes for those who have visited a 

bar and stopped for more than 30 minutes (35%), see Appendix 1. Moreover, we 

wanted to investigate the average expenditure of users, and it came up that 68% of 

who visited a bar spent less than 15 CHF, and half of this share spent less than 5 CHF. 

 

 

 

 

Figure 20 When respondents visited a bar and average expenditure 
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Figure 19 How many respondents have visited a bar/restaurants 
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3.4 Summing up 

The main findings of this first part of analysis of the survey are listed here below: 

• The majority of the sample is composed by residents (69%); probably due to the 

low season and to a general downtrend of tourism demand in Lugano. Despite 

this data, the greater part of respondents are familiar with Lugano’s squares, 

since among the visitors 54% have visited Lugano more than five times and 

17% have been at least two times. The main difference registered between 

residents and tourists is the length of time spent at the square. Tourists tent to 

spend more time and to have more slow behaviours: they sit and relax, roam 

and observe the architecture or the panorama of the plaza. However, even if 

this group of respondents are the one who are willing to spend more time at the 

square, who primarily visit bars and the restaurants are the locals: 65% against 

35% of tourists.  

• It emerged that squares are seen as a “final destination” or as a “destination 

itself” only when specific events occur, and this counts either if we make a 

comparison in terms of kind of users and either with an analysis by timing. 

Otherwise, Lugano plazas seem to be part of a path, of an itinerary. As a 

matter of fact, the main reasons why users go to squares are ‘going for a walk’ 

and ‘transit point’. Moreover, we noticed that squares are not seen as touristic 

attractions, or at least they do not draw tourists for this reason (the choice 

touristic attraction is ranked at the 4th position with an insignificant 10%).  

Furthermore, data show that also bar and restaurants do not act as push 

factors, in any circumstance.  

• The “quick stop”, or in other words the “hit and run” behaviour is 

predominant. Users just cross or pass by the square and do not consume 

anything, neither food and drinks, nor the square itself. Indeed, 50% of 

respondents spend only between 5-15 min.  
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Chapter 4 

4. SQUARES ARE DIFFERENT 

 

As we mentioned in the literature review, squares are not all the same: they can be 

distinguished by urban context, history and layout. In this chapter we will narrow 

down our research on three squares of Lugano and we will investigate if users change 

their pattern behaviours according to the square where they are. Firstly, we will make 

a framework of the three squares investigated and secondly, we will conduct a 

descriptive analysis on users behaviours and on their perceptions. 

4.1 Lugano’s Squares 

 

 

Figure 21 Urban context of Lugano’s squares. Adapted from Google Earth, by DigitalGlobe, retrieved from 

https://www.google.it/maps/@46.0009213,8.9488113,1249m/data=!3m1!1e3  
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4.1.1 Piazza Riforma 

 

Figure 22 Piazza Riforma. Reprinted image from Luganonow, retrieved from http://www.luganow.ch/it/piazza-

della-riforma/ 

 

Pizza Riforma is the main square of the city, located in the downtown. It is hard to 

find the precise date of birth of the square; it can be categorized as one of those public 

spaces that have been self-created within the development of the city. What is 

undeniable is that over the years it has been the stage of numerous political events. 

The most famous one is the battle of 1798 between Lugano’s volunteers and 

Napoleon’s cisalpine, thanks to which volunteers conquered the independence of 

Ticino. Another important event which contributed to build the identity of the square 

was the construction of the Town Hall (1842), becoming first, the seat of the Cantonal 

Figure 23 Piazza Riforma's urban context. Adapted from Google Earth, by DigitalGlobe, retrieved from 

https://www.google.it/maps/@45.9983641,8.9513391,774a,20y,41.45t/data=!3m1!1e3 
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Government (1844) and later the seat of the City Hall (1990).  Few years later, two 

café were opened and they became the meeting points of the two main political 

parties: Caffe Terreni for the liberals (later renamed Caffè Staub, Centrale, Jacchini 

and, since 1930, Olimpia), and in the other side of the square Caffè Federale for the 

conservatives. Thus, Piazza Riforma became the symbol of the city’s history and the 

place dedicated to the civic life.  

The square expresses a great sense of enclosure due to the arrangement of the 

buildings around the square. The square is the arrival of pedestrian streets’s maze of 

the city centre, therefore the access and exit points are many: from here we can take 

via Nassa (the shopping street), we can go towards Piazzetta Manor, where is located 

the shopping centre, or we can go down to the Lake. 

Due to its central location and its form, Piazza Riforma is the stage of various events 

organized by the city, such as the Christmas Market, the Estival Jazz, City Beats and 

gastronomic events. 

As a result, this square, both for its history and for its events, has become a referring 

point for the daily life of residents.  

4.1.2 Piazza Luini-Lac 

 

The square is located on the long lake Riva Caccia, between the lake and the park, and 

the ex Grand Hotel Palace. The ex-hotel, opened in 1855 and considered as one of the 

historical buildings of the city, was acquired by the city in 1994 to assign part of the 

property to the new cultural centre. The new cultural centre would have become the 

concert hall of the city and the museum of art of Canton Ticino. The aim was to create 

a centre that could have competed in the European panorama and would have acted 

as a catalyst for culture and tourists.  
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In 2001 it was launched the competition call, which was won by the architect Ivano 

Gianola, proponent of the "Ticino School". His projects are characterized by the bond 

between the architectural design and the environment, a feature that we also find in 

Piazza Luini (so on Piazza Lac). Indeed, the architect has imagined the complex at 

the middle of a cross: its extremes are the old city centre, the new urban sprawl that 

stretches to Paradiso, the park and the lake. 

The main characteristics of the square are the absence of a physical separation 

between the long lake and the building; and, the combination of old and new.  

Figure 24 Piazza Lac. Reprinted from Ticino.ch, retrieved from http://www.ticino.ch/it/commons/details/LAC-

Lugano-Arte-e-Cultura/104428.html 
Figure 25 Piazza Lac's urban context. Adapted from Ticino.ch, retrieved from 

http://www.ticino.ch/it/commons/details/LAC-Lugano-Arte-e-Cultura/104428.html 
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The protuberant block of the museum held up by columns, and the design of the 

square characterized by a strong emphasis towards the lake, give to the square a great 

sense of openness. While, the original facades of the ex Grand Hotel Palace and the 

rests of the convent play with the new contemporary architecture of Lac, obtaining 

also a great visual contrast. 

If piazza Riforma is the place of the memoria civis, Piazza Lac is the novitas for the 

citizenships and thus, it carries with it everything that concerns the new: expectations, 

skepticism, criticism and enthusiasm. Then, we can only wait to see if this square will 

be able to integrate itself into the urban context and the daily lives of residents. 

4.1.3 Piazza Castello 

 

The name derives from the presence of a castle built by Ludovico Sforza and then 

destroyed by the Swiss in 1515 with the aim of eliminating the foreign control. Among 

the three, Piazza Castello has the inner location respect to the lake. The square is 

surrounded by two strategic streets of the city, on one side, and on the other one, by 

the Ciani Park (the city park) and by the Convention Centre. Instead, under the 

square, there is a large parking deck. 

It follows that the square is characterized by a high transit of people: the citizens who 

go to the city centre or towards the park, the users of the car park and the visitors of 

the Convention Centre. Therefore, in 2004, the city decided to re-qualify the square, 

based on a project of Giraudi &Wettstein architects and of the landscaping architect 

Paolo Bürgi.  

Also here, the main intention behind the project is ‘to open’ the square: conceptually 

they wanted to create an element of continuity between the park, the Convention 

Centre and the city. In order to obtain this feeling of continuity, they arranged the 

square on the same floor level of the road. In fact, there are no barriers or elements 

that separate the square from the streets (unfortunately, congested streets). 
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In the other hand, the architects have transformed the existing car park’s exits in 

distinguished features of the square: in fact, they covered the ceilings of the silos in 

iron sheets, colouring them in ochre and crimson red.  

The benches are the other dominant item of the square. Circular benches embrace 

flowerbeds and trees, bounding together aesthetics and functionality. 

Considering that this thesis does not fell into the fieldwork of architecture and 

landscaping, we will summarize the main features of the squares in Table 5 and we 

will rely on the visual representation. 

Figure 26 Piazza Castello. Reprinted from Lugano.ch, retrieved from http://www.lugano.ch/impresa-

lavoro/fiere-e-congressi/congressi.html 

Figure 27 Urban context of Piazza Castello. Adapted from Google Earth, by DigitalGlobe, retrieved from 

https://www.google.it/maps/@46.00509,8.9565211,176m/data=!3m1!1e3 
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	   PIAZZA	  LAC	   PIAZZA	  CASTELLO	   PIAZZA	  RIFORMA	  

Shape	  
according	  
Zucker	  ‘s	  

classification	  

	  
Closed	  square:	  it	  has	  a	  regular	  

geometric	  form	  and	  its	  
surrounding	  buildings	  give	  the	  

sense	  of	  enclosure.	  

	  
Dominated	  square:	  even	  if	  
the	  open	  space	  is	  directed	  to	  
the	  Convention	  Centre,	  the	  
space	  mainly	  develops	  

longitudinally.	  

	  
Dominated	  square:	  the	  
square	  has	  a	  strong	  

accent	  towards	  the	  lake	  
and	  towards	  the	  cultural	  

centre.	  
	  

Benches	   NP	  

 
 

 

 

 

Figure 28 Benches at P. Castello. 

Reprinted from Longlake.ch, retrived 

from http://2013.longlake.ch/venues 

	  

	  
NP	  

Lighting	  at	  
night	  

 
 

Figure 29 Lac at night. Reprinted from 

Rivisita di Lugano, retrieved from 

http://rivistadilugano.ch/articoli/2015-09-

11-sipario-sul-quartiere-della-cultura 

	  

 
 

 

 

 

Figure 30. Lighting at 

P.Castello. Reprinted from Swiss 

Architect, retrieved from 

http://www.swiss-

architects.com/de/projects/current_re

view/28471 

	  

 
 

 

 

 

Figure 31 Lighting at P. 

Riforma. Reprinted from 

Ticinonews.ch, retrieved from 

http://www.ticinonews.ch/ticin

o/220903/lugano-si-accende-l-

albero-in-piazza 

	  

Panoramic	  
view	  

 
 

 

 

 

Figure 32 Panoramic view at Lac. 

Reprinted from Lugano Lac,  retrieved from 

http://www.luganolac.ch/it/385/piazza-

luini 

NP	  

 

 

Figure 33 Panoramic view at 

P. Riforma. By the author 
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Table 5 Amenities of the three squares analysed 

 

 

 

Restaurants/	  
Bars	   One	  kiosk-‐seasonal	  opening	  

	  
Bar	  and	  restaurants	  are	  

located	  or	  inside	  the	  park	  or	  
over	  the	  streets,	  thus	  we	  
didn’t	  take	  them	  into	  

account.	  
	  

Six	  bars	  and	  restaurants	  

Shelter	  

 
 

 

Figure 34 Shelter at Lac. By the author 

	  
	  

 
 

 

 

 

Figure 35 Shelter at P. Castello. 

Reprinted from Swiss Architects, 

retrieved from http://www.swiss-

architects.com/it/projects/28471_Ne

ue_Piazza_Castello_Neugestaltung_Pi

azza_Castello 

 
 

 

Figure 36 Shelter at P. 

Riforma. By the author 

	  

Trees,	  
flowers,	  grass	   NP	  

 
 

 

 

Figure 37 Trees at P. Castello.  

By the author 

NP	  

Entertainment	  
Within	  cultural	  centre	  (LAC):	  
classical	  concerts,	  dramas,	  

performances,	  art	  exhibitions	  

Within	  convention	  centre	  
(Palazzo	  dei	  Congressi):	  

conventions,	  fairs,	  concerts,	  
musicals,	  comedies	  

Open-‐air	  events:	  
community	  events	  (i.e.	  
Christmas	  Market,	  Festa	  
d’Autunno),	  concerts	  and	  
festivals	  (i.e.	  Estival	  Jazz)	  
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4.2 Users profile by square 

 

In this paragraph we will analyse the profile of respondents by square, namely where 

people go, how age groups are distributed and how it is the female-male ratio.  

In all squares there is a majority of residents, but as previously explained, the sampling 

was made during the low season and therefore this result was expected. Looking at the 

distribution of tourists among the squares, we note that the squares that have a greater 

number of visitors are Piazza Lac (38%) and Piazza Castello (30%). As a result, 

Piazza Riforma is the favourite among residents. As explained earlier, from residents’ 

prospective, Piazza Riforma is "the square" of Lugano: it is in this square that citizens 

identify themselves, and data confirm the "sense of a place" that residents may feel for 

this public space.  

According to White (2009), the man-woman relationship is one of the indicators to 

take in consideration in assessing whether a square is successful. There is a slight 

0% 20% 40% 60% 80% 100% 

Lac 

Riroma 

Castello 

Lac Riroma Castello 
Tourists 61 42 61 

Residents 100 128 140 

Figure 38 Distribution of residents and tourists among the squares 
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Riforma 
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Lac Riforma Castello 
Males 86 93 101 

Females 74 75 99 

Figure 39 Distribution of males and females among the squares 
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major presence of males, but as it can be seen in Figure 37, all three squares have a 

good ratio.  

 

Marcus and Francis (1998) argue that more it is present a variety of age groups and a 

good ratio between sexes, more this square will be used. Among all squares, Piazza 

Lac is the one with a greater mix of age groups. While, young people seem to prefer 

Piazza Castello and Piazza Riforma. In piazza Castello, nearly two-thirds of 

respondents have between 14-35 years of age. The result can be explained by the 

proximity to the high school and to the Ciani Park, which is very popular among 

young people. In contrast, the range between 36-64 years of age seems to have a 

preference for Piazza Lac. As mentioned earlier, in this square there is the new city's 

cultural centre, which hosts art exhibitions, classical concerts and dramas that may 

attract an older group segment.  

 

4.3 Users Behaviours at the squares 

 

In this section we will investigate if motivations, behaviours and length of stay of 

respondents change according to the place. 

0% 20% 40% 60% 80% 100% 

Castello 

Riforma 

Lac 
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23-35 

36-45 

46-64 
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>74 

Figure 40 Distribution of age groups among the squares 
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Lac and Riforma have a similar percentage distribution in terms of motivations: for 

both, the main reasons that push respondents to visit them are the passeggiata (Lac 

35%- Riforma 27%) and the events (Lac and Riforma 16%). Piazza Lac and Piazza 

Riforma register the largest number of respondents who were at the square just for the 

pleasure of walking, which is almost missing at Piazza Castello (6%). These two 

squares are the two closest to the long lake and they almost seem to create an 

itinerary. As shown in Figure 38, both squares have a strategic position: the user from 

Piazza Riforma (or vice versa) can walk by the long lake and thus reach Piazza Lac, or 

alternatively, he/she may take the inner street (Via Nassa), famous for its shopping, 

and arrive at Lac. An itinerary that would be much more appreciated if the long lake 

was pedestrian.  
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Figure 41 Why respondents go to squares 

Figure 42 Itinerary Piazza Riforma-Piazza Lac. Adapted from Google Earth, by DigitalGlobe, retrieved from 

https://www.google.it/maps/@46.0009213,8.9488113,1249m/data=!3m1!1e 
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Among all the scholars, Gehl is par excellence the promoter of ‘pedestrianisation’. He 

argues that the urban modernization, which took place in the sixties, was about 

skyscrapers, wide streets, fast urban routes and vast car parks. The new urban context 

has affected the social relations and the way to live the urban environment: “ limited 

space, obstacles, noise, pollution, risk of accident and generally disgraceful conditions 

are typical for city dwellers in most of world’s cities.”(Gehl, 2010, pg. 3) 

Therefore, he strongly suggests to recreate the urban space so as to foster human 

relationships and make these places more liveable. He is the person behind on the new 

urban planning in Copenhagen and on the new arrangement of Times Square in New 

York. In his book "Life between Buildings" (1987), he writes that every improvement 

in the quality of urban spaces in Copenhagen was immediately followed by an 

increase in the use of the public space, especially in active uses. It may happen the 

same in Lugano.  

 

 

Table 6 Examples of Pedestrianisation 

BEFORE	   AFTER	  
	  

	  BROADWAY	  AND	  TIMES	  SQUARE,	  NEW	  YORK	  
	  

	  
	  
	  
	  
	  
	  
	  
	  
	  
	  
	  

	  
	  
	  
	  
	  

	  

	  
	  
	  
	  
	  
	  
	  
	  
	  
	  

Figure 43 Pre-2007. Reprinted from Pay Bill, retrieved 

from http://www.playbill.com/news/article/a-new-great-

white-way-times-square-pedestrian-mall-will-become-

permanent-165784	  

Figure 44 After Gehl Architects 

intervention, 2009. Reprinted from Pay Bill, 

retrieved from 

http://www.playbill.com/news/article/a-new-

great-white-way-times-square-pedestrian-mall-

will-become-permanent-165784	  
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Coming back to the analysis, as we said before, events are the other push factor: if for 

Lac and Riforma they are the second main reason, for Piazza Castello is basically the 

main reason (49%). If events of Lac and Castello attract nearly the same extent of 

	  
	  STORGAT,	  COPENHAGEN	  	  	  

	  

 
 

 

 

 

 

 

Figure 45 Before '60s. Reprinted from Urban Coreography, 

retrieved from https://urbanchoreography.net/category/field-of-

cultures/ 

 

 

 

 

 

 

 

Figure 46 Today. Reprinted from Urban Coreography, 

retrieved from 

https://urbanchoreography.net/category/field-of-cultures/ 

	  
	  

LONG	  LAKE,	  LUGANO	  
	  

 
 

 

 

 

 

 

Figure 47 End of 19th century. Reprinted from Hotel Walter 

au Lac, retrieved from 

http://www.walteraulac.ch/it/24/storia.aspx 

 
 

 

 

 

 

 

Figure 48 Today. Reprinted from RSI, retrieved from 

http://www.rsi.ch/news/ticino-e-grigioni-e-

insubria/cronaca/Traffico-da-record-a-Lugano-

519403.html 
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Figure 49 What respondents do at the square and length of stay 

residents and tourists, it cannot be said the same for Piazza Riforma: indeed, 86% of 

people who go to the plaza because of events are residents.  

Lastly, we would comment the percentage of people who have visited a square as it 

was considered a touristic attraction. Among all is Piazza Lac the one seen as a 

touristic attraction, either by tourists (58%) and either by residents (42%). Apparently, 

the recent construction of the cultural centre is not just attracting the curiosity of 

tourists but also the one of residents. It would be interesting to re-make the study once 

the ' feeling of the new ' will be over, in order to compare the results and see if it will 

still attract tourists and residents in the same ratio. 

As regards what respondents do at the square, we immediately notice that in Piazza 

Lac there is a more consistent distribution of activities than in the other two squares. 

Passive activities are predominant, but as we have seen in Chapter 4, passive activities 

may be also engaging: indeed, they walk around, observe the landscape, watch the 

crowd and look at the architecture. And among other things, architecture is observed 

only in this square.  
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Instead, in Piazza Castello two activities are leading: crossing the square and sitting 

and relaxing. In fact this square, as well as having an underground car park, it is 

closed by the park, the long-lake, the schools and the bus station. Therefore, this 

behaviour was quite predictable. Nonetheless, exactly because this peculiarity, this 

square is also a great place where to meet or to take a break, made it possible by the 

fancy benches. The benches are constructed around a tree that creates a perfect 

microclimate where to sit and relax (35%) or to talk to other people (15%). Whereas, 

in Piazza Riforma people are more inclined to cross by (38%) or walk around (20%). 

Precisely, who tend more to cross the square are the residents (80%). 

The average length of stay at Piazza Castello is very low, and this result is consistent 

with what has been said before: or people just cross the plaza or they take a break of 

no more than 15 minutes. Also in the other two squares it can be recorded a 

downtrend: more the length of stay increases, more the number of people decrease. It 

should be noted, however, that the higher percentage of people who stay over an hour 

is in Piazza Riforma, with a significant 22%.  

 

4.4 Summing up. 

The main findings of the second part of the analysis are summarized here below: 

• At the squares is present a good ratio of men and women and, following the 

literature, this would indicate that all three squares are well maintained, clean 

and safe. Whereas, among the squares, we find a difference in terms of 

distribution of tourists and residents: the analysis shows that in Piazza Riforma 

there is the highest concentration of residents, while Piazza Lac and Piazza 

Castello have higher percentages of tourists. 

• We also register differences for what regards why respondents visit the squares. 

For Piazza Riforma and Piazza Lac the main motivation is the passeggiata, so 

much that these two squares seem to compose an itinerary within the city: 

people pass through Piazza Riforma until arriving at Lac, where they linger 

observing the panorama and the architecture. In fact, above all, Piazza Lac is 

the one that is considered a tourist attraction, by tourists and residents alike: 

apparently, the new cultural centre, not only attracts people for its cultural 
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events but also for its architecture (which is more than we can say for the 

Convention Centre of Piazza Castello). Even at Piazza Castello, the majority 

of respondents cross the square, but not for the pleasure of taking a walk as in 

Piazza Riforma, but because they have to. The square is part of the person's 

daily route not because it is a deliberate choice, but because it is a necessity: 

following the categorization of Lynch, Piazza Castello looks more like a "path" 

–something that allows the movement within the city- than a "node", what a 

square should be.  

• Events play a crucial role in all three squares, especially Piazza Castello which 

records nearly a 50%. What is interesting to note, is that if the two cultural 

centres attract the same extent of residents and tourists, on contrary, the events 

of Piazza Riforma attract mainly locals. And here, we can see reflected the 

different roles of the three squares: Piazza Lac and Piazza Castello, with their 

cultural and convention centres, have the role to serve the citizens and those 

who come from outside; while Piazza Riforma, symbol of the city's history and 

place dedicated to civic life, serves primarily the community. 
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Chapter 5 

5. USERS PERCEPTION 

 

In the previous chapter, we explored how respondents’ behaviour changes according 

to the square where they are. Instead, in this chapter, we want to dwell on what they 

think about of the three squares taken into analysis. The chapter is divided into three 

parts: first, we will see what is their general impression; then, we will analyse which 

are the features and elements deemed useful by the users; and finally, we will discover 

what users find attractive. 

5.1. Evaluation of squares 

 

We asked respondents to give an overall rating for each square examined. The 

judgement was expressed on a Lykert Scale with a 7 points scale, where 1 was '”I 

totally dislike it” and 7 indicated "I love it ". Respondents had to judge only the 

squares they knew, since we wanted a judgment based on a real perception and not on 

a perception based on the given image of the square. Figure 45 shows the results 

obtained.  

Figure 50 Evaluation of squares on a 7 points Lykert scale. Images by the author 

Piazza Lac Piazza Castello Piazza Riforma 

5,2 
T 4,8 | R 5,3 

4,2 
T 3,8| R 4,3 

5,9 
T 5,6 | R 6 
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The most popular square is Piazza Riforma, particularly among residents. This result 

confirms the residents’ attachment for this square, already mentioned it many times. 

Followed by Piazza Lac and Piazza Castello. 

But let's see what respondents like more in detail. As well highlighted in the first 

chapter, a square in order to be ' responsive ' and ' engaging ' must be a space that 

promotes social interaction, gives the opportunity to relax, and above all it must offer 

different activities. As a result, we asked respondents to give an opinion on the matter. 

Table 7 shows how users evaluated the following statements on a 5 point 

measurement scale: “I like this square because I can participate to different activities”; 

“I like this square because it is a relaxing place”; “I like this place because I can 

interact with other people”.  

Table 7 Evaluation of qualitative characteristics of the squares, on a 5 points measurement scale 

	   Lac	   Riforma	   Castello	  
	   	   Mean	   	   Mean	   	   Mean	  
I	  like	  this	  square	  because	  I	  can	  participate	  to	  different	  activities	   	  
	   Overall	   3,39	   Overall	   3,52	   Overall	   2,97	  
	   T	   3,36	   T	   3,54	   T	   3,08	  
	   R	   3,41	   R	   3,51	   R	   2,92	  
I	  like	  this	  square	  because	  it	  is	  a	  relaxing	  place	  
	   Overall	   3,61	   Overall	   3,64	   Overall	   3,19	  
	   T	   3,73	   T	   3,71	   T	   3,15	  
	   R	   3,53	   R	   3,61	   R	   3,2	  
I	  like	  this	  place	  because	  I	  can	  interact	  with	  other	  people	  
	   Overall	   3,29	   Overall	   3,7	   Overall	   3,13	  
	   T	   3,38	   T	   3,95	   T	   3,25	  
	   R	   3,24	   R	   3,61	   R	   3,07	  
 

Piazza Riforma is the most ' responsive ' and ' engaging ' place both for tourists and 

residents, as it has the highest values in all three categories, especially in promoting 

social relations. Instead, Piazza Lac seems to be more a place of relaxation. 

Predictable result given the configuration of the square, which overlooks to the lake, 

and given the calm that is felt in this place. Among all, Piazza Castello is the one with 

the lowest performance.  
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However, it must be said that the means are not very high: all of them tend to 

concentrate around the mean 3. Thus, it appears that respondents are not so satisfied 

with what these squares are offering.  

Moreover, the users had to indicate whether there was a disturbing element at the 

square, they could choose among: tourists, particular groups of people, noise, 

emptiness, crowd, congested street and nothing (Figure 46). 

The first thing that we can notice is that a large proportion of respondents, in all three 

squares, does not find disturbing elements. The highest percentage is in Piazza 

Riforma (62%) and we do not think it is a coincidence. The perception that we had 

while we were sampling, is that people, due to this strong attachment to Piazza 

Riforma, tend to give almost ‘parochial’ ratings. But this is just our opinion and we 

cannot prove it whit data. Furthermore, it came out that the turnoffs are the congested 

streets and the noise. Apparently Gehl is not the only one to appreciate pedestrian 

areas. 

 

Figure 51 Is there anything that is disturbing you at this square? 

The latest data that we would like to comment is the percentage related to the feeling 

of crowding. While in Piazza Riforma it has a marginal role, in the other two squares 

this share is totally absent. In fact, the feeling we got is that these two squares are not 

so lived, or rather, the life takes place within their buildings (LAC and Congress 

11%	  

7%	  

15%	  

34%	  

10%	  

42%	  

44%	  

62%	  

34%	  

Lac	  

Riforma	  

Castello	  
Tourists	  

Parmcular	  groups	  of	  people	  

Noise	  

Empmness	  

Crowd	  

Congested	  Street	  

Nothing	  



 57 

Palace) and not in the outer space. Indeed, it is in these two squares where we have 

registered the lower means in the sociality sphere (see Table 7).  

5.2 Elements’ Perception 

 

According to the literature (see Chapter 1), some elements and features of a square 

may contribute to make the place more accessible and usable. These features are: 

central location, bars/kiosks/restaurants, opportunity to reach the square by different 

means of transportation, entertainment, panoramic view and some hard amenities, 

such as sitting elements, trees/flowers/grass, shelters and lighting.  

As already described in the chapter of methodology, respondents had to evaluate the 

degree of importance of these features on a 5-points measurement scale.  

Respondents, first, had to judge the degree of utility or desirability of the item for any 

squares and then, judge it for the square where they were. The goal was to figure out 

which are, in the imagination of the user, the most important elements in absolut 

terms and then, compare them with the real perceptions on an existing square. In 

other words, we wanted to create an ideal plaza, and then compare it with a real one, 

namely Piazza Lac, Piazza Riforma and Piazza Castello. We would like to precise 

that we did not ask users to tell us how much these items ‘work’, but how much they 

are considered important or desirable. 

Table 8 shows the rankings of the items by classifying them in order of means 

obtained. We immediately notice that in the ‘ideal square’ the most important 

elements refer to the sphere of engagement. As mentioned in Chapter 1, more optional 

activities will be embraced by a square; more the square will appear attractive (Gehl, 

1980). And we see that entertainment, or the need to be entertained, is also at the first 

place in the three squares investigated. Indeed, as we have seen in the previous 

chapters, events are the main motivations to visit Lugano’s squares. In Piazza Castello 

and Piazza Lac, events are held indoor (at LAC and at the Congress Palace), even if 

both squares have enough space to organize open-air happenings. Therefore, given 

their importance, it is hoped that in the future we will see also outdoor events. In 

contrast, Piazza Riforma is famous for its open-air events at the square, and in fact it 

records the highest mean among the three squares. 



 58 

Table 8 Classification of items according their utility 

Ideal	  Plaza	   Piazza	  Lac	   Piazza	  Riforma	   Piazza	  Castello	  
Element	   Mean	   Element	   Mean	   Element	   Mean	   Element	   Mean	  
1. Rest/Bars	   4,44	   1. Entertain.	   4,81	   1. Entertain.	   4,85	   1) Entertain.	   4,81	  
2. Entertainment	   4,31	   2. Many	  

Means	  Of	  
Trans.	  

4,49	   2. Many	  
Means	  Of	  
Trans.	  

4,50	   2) Many	  Means	  
Of	  Trans	  

4,30	  

3. Many	  Means	  Of	  
Transportation	  

4,20	   3. Flowers,	  
Trees,	  
Grass	  

4,40	   3. Central	  
Location	  

4,45	   3) Flowers,	  Trees,	  
Grass	  

4,28	  

4. Shelter	   4,08	   4. Benches	   4,26	   4. Flowers,	  
Trees,	  
Grass	  

4,26	   4) Benches	   4,22	  

5. Panoramic	  View	   4,06	   5. Panoramic	  
View	  

4,20	   5. Benches	   4,11	   5) Central	  
Location	  

4,22	  

6. Good	  Lighting	  At	  
Night	  

4,05	   6. Clean	  
Square	  

4,18	   6. Clean	  
Square	  

4,1	   6) Clean	  Square	   4,06	  

7. Central	  Location	   4,04	   7. Good	  
Lighting	  	  

4,16	   7. Panoramic	  
View	  

4,08	   7) Rest/Bar	   4,04	  

8. Clean	  Square	   3,89	   8. Central	  
Location	  

4,10	   8. Rest/Bar	   4,07	   8) Good	  Lighting	  	   3,96	  

9. Trees,	  Flowers,	  
10. Grass	  

3,76	   9. Rest/Bar	   4,01	   9. Good	  
Lighting	  	  

4,04	   9) Panoramic	  
View	  

3,94	  

11. Benches,	  Chairs,	  
Setting	  Elements	  

3,37	   10. Shelter	   3,91	   10. Shelter	   3,91	   10) Shelter	   3,50	  

 

If in the ideal square bars are ranked at the first position, in the other squares they fall 

drastically down. This is an unexpected result, particularly for Piazza Riforma, where 

its bars and restaurants characterize the square.  

It happens totally the opposite with the evaluation of the green elements. If 

respondents judge them irrelevant in their imaginary square, in the other one they are 

ranked among the top spots. Among all Piazza Castello is the only one with green 

elements already included in its landscaping. In Piazza Riforma, the red beautiful 

flowers on the Bank’s façade are the only mark of green. However, these flowers are 

not part of the landscaping, they are a decorative element deliberately chosen by the 

Bank.  

Even in Piazza Lac they are not present, but here, it is a desired choice: the pearl grey 

surface wants to be in contrast with the green and the blue of the long lake.  The 

square, as described in the previous chapter, is precisely designed to open it up 

towards the element of nature.  

The same goes for the benches. In Piazza Castello, these items are considered very 

useful and this result goes to confirm the behaviour pattern of the quick break (see 

Chapter 4). Contrary, at Lac is possible to rest at the kiosk or in one of the informal 

sitting elements (steps and walls), where not everyone feels at ease. Proper benches are 
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in the long lake or at the close square of the Angioli’s Church. So a person, who is 

waiting for the beginning of a show, should get out from the square in order to sit.  

As a result of this analysis, we wondered which are the elements that are major 

affected by the location. We calculated the variance between the same items placed in 

different locations. Table 3 shows the results.  

Table 9 Evaluation of Dev Stand among same items located in different squares 

	   Means	   Variance	   Dev	  Stand	  
Element	   Lac	   Riforma	   Castello	  
Central	  Location	   4,10	   4,46	   4,22	   0,022	   0,149	  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
Many	   Means	   Of	  
Trans	  

4,49	   4,51	   4,51	   0,000	   0,009	  

Clean	  Square	   4,18	   4,10	   4,06	   0,003	   0,050	  

Entertainment	   4,81	   4,86	   4,81	   0,001	   0,025	  

Restaurants	   4,01	   4,08	   4,04	   0,001	   0,026	  

Benches	   4,26	   4,11	   4,22	   0,004	   0,063	  

Flowers,	   Trees,	  
Grass	  

4,40	   4,26	   4,28	   0,003	   0,059	  

Shelter	   3,91	   3,92	   3,50	   0,039	   0,197	  

Good	  Lighting	  	   4,16	   4,05	   3,96	   0,007	   0,082	  

Panoramic	  View	   4,20	   4,09	   3,94	   0,012	   0,108	  

 

The item that is most subject to change is the shelter. In fact, it is logical that shelters 

and diverse kind of protection from sun, cold and wind, may have more or less 

importance according the location of the square. For instance, Piazza Lac is the most 

exposed one to the lake and thus there is often a strong wind, so the shelters here are 

much more important than in Piazza Castello, which is located in an inner area of the 

city. 

The second characteristic that mostly varies is the importance of the central location. 

As we can see in Table 8, the central location is ranked at 8th place for Lac, at the 3rd 

place for Piazza Riforma and at the 5th place for Piazza Castello. This result confirms 

our theory that squares are not all the same, and therefore not all of them should be 

located in the downtown.  

White (2009) and Shaftoe (2008) argue that a good square reaches its optimal level 

when it is located in the city centre. But nowadays, what is the centre? Or rather can 
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we still talk about of a unicum city centre? Changing economy, social structure, PIG 

mobility system2, led to  

the formation of cities of a new kind, cities that are something other than the 
old continuous entities, cities that are taking over their surrounding 
countrysides, metacities, metapolises (Asher, 2003, pg.16) 

These new towns are multipolar, they can be described as the sum of several islands, 

and thus we can no longer talk about a single Centre. Works like Sitte’s book (1956) 

that refer to old European cities and rely only on the squares in the City Centre, are, in 

our opinion, no longer current. What about the community squares? These squares 

cannot be excluded in the analysis, perhaps most of them are those that spontaneously 

draw more people and that best integrate social and local life. Surely Lugano is not a 

metropolis, but even here, we see that in users’ mind is not so important: central 

location is ranked at the 7th place. 

Piazza Riforma is ‘the central square’, probably the first plaza of Lugano, than it 

follows the importance of its geographical location, here it is an inner characteristic. 

The other two can be identified with their cultural centres, hence it is assumed that 

people would go there as well, even if they were in more decentralised locations.  

Coming back to the table, we see that the unchanging item is the ability to access to 

square with different means of transportation. So, no matter where the piazza is, the 

important thing is to get there easily.  

Asher (2003) says: 

“Contrary to the beliefs of late 19th-century observers, and of many forecasters-
thinkers like Paul Virilio or architects and urbanists like Frank Loyd Wright – 
the development of private transport and telecommunications has not resulted 
in the demise of the cities and in the dispersal. Quite the contrary. (..) The 
NICT (new information and communication technologies) and technologies of 

                                                
2 PIG stands for persons, information and goods. Asher argues that today the capabilities to 
carry and store people, goods and information are totally interdependent and this system has a 
deep effect on city shape itself. He writes in “Multi-Mobility, Multispeed Cities: a challenge 
for architects, town planners and politicians”(2003): “So for example, it can be said that the 
combination of trams, cars and lifts, necessitated by the growth of 19th-century European and North 
American cities, gave rise both to verticalisation and the beginnings of suburbanisation”(pg. 4). 
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private transport have thus promoted urban concentration and fed 
“metropolisation” (pg. 5). 

Urban and social spatial contexts are expanding in relation to the ability of people to 

move within these environments. In our opinion, this ability is given by two variables: 

the speed and the range of possible choices (in terms of transport). In fact, returning to 

our squares, although Lac and Castello are more ' decentralized ' than Piazza Riforma, 

both of them are easily accessible by many means of transportation. 

5.3 Utility vs Attractiveness 

 

As we well know, people like beautiful places (Scholz & Maggi, 2008). Therefore, 

besides the evaluation of items’ utility, we also asked respondents to assess their 

beauty. Obviously, they had to rate only the elements that are present in the particular 

square (see Table 1, in Chapter 4). The tables compare the utility and attractiveness of 

the elements for each square, sorted by the highest means (see Appendix 3 for all 

values). 

In all squares, the good lighting at night has a very good rating. This result is quite 

important as the perception of good lighting gives a feeling of security, essential for the 

fruition of the square at night. Nevertheless, as seen in Chapter 2, only few people go 

to Lugano’s squares after dinner. 

Table 10 Utility vs attractiveness 

PIAZZA	  LAC	  

Utility	   Attractiveness	  

1. Flowers,	  Trees,	  Grass	   1. Good	  Lighting	  

2. Benches	   2. Restaurants	  

3. Panoramic	  View	   3. Panoramic	  View	  

4. Good	  Lighting	  	   4. Shelter	  

5. Restaurants	   	  

6. Shelter	   	  



 62 

PIAZZA	  RIFORMA	  

Utility	   Attractiveness	  

1. Flowers,	  Trees,	  Grass	   1. Good	  Lighting	  

2. Benches	   2. Shelter	  

3. Panoramic	  View	   3. Panoramic	  View	  

4. Restaurants	   4. Restaurants	  

5. Good	  Lighting	  	   	  

6. Shelter	   	  

PIAZZA	  CASTELLO	  

Utility	   Attractiveness	  

1. Flowers,	  Trees,	  Grass	   1. Good	  Lighting	  

2. Benches	   2. Benches	  

3. Restaurants	   3. Shelter	  

4. Good	  Lighting	  	   4. Flowers,	  Trees,	  Grass	  

5. Panoramic	  View	   	  

6. Shelter	   	  

 

At Lac, the kiosk is not considered essential as it is, however, respondents believe that 

a nice bar/restaurant contributes to the overall attractiveness of the square. As we 

mentioned above, this square is primarily seen as a place where to relax, consequently 

a development of the bar with a view towards the lake could enhance that feeling. 

As far as for Piazza Riforma, if shelters are not deemed useful, they are highly 

appreciated aesthetically. Shelters in Piazza Riforma are the arcades of the 

surrounding buildings, and these are one of the distinguishing features of the square. 

In fact, as well as to create ideal microclimates into the square, arcades may contribute 
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to create the image of the square (just think about piazza San Carlo in Turin, Place des 

Voges in Paris etc). 

Instead, in piazza Castello there is a match between the need to have some benches 

and their aesthetic role. The trees, which are an integral part of the benches, are not 

evaluated well, but this can be explained by the fact that the sampling was performed 

in the autumn, so the trees were almost bare and unattractive. 

5.4 Summing up 

 

As explained in Chapter 1, the squares should follow two dimensions: functionality 

and visual appearance. The last part of analysis allows us to synthesize the results 

following the framework proposed in the chapter of the literature review (see Figure 

4). 

• Functionality. All squares appear to be democratic, they welcome in a good 

proportion both males-females, and persons of different ages. As for the 

capacity to be responsive and engaging, all three squares have recorded low 

means (see Table 7) and thus, respondents seem to be not so satisfied with what 

these squares are offering. Instead, the importance and the desirability of 

entertainment are very high (see Table 8), both for the ideal square, and for the 

three squares analysed. For what regards the utility of certain elements at the 

square, we noticed a discrepancy between what a person may configure in 

his/her mind and what is the reality. Examples are the cases of the benches and 

the green elements, which are evaluated not important in the ideal square but 

then they recorded high utility or desirability in the three Lugano’s squares; or, 

on the contrary, the case of shelters, which are not considered in the imaginary 

square but then they seem to be essential in the three squares examined. 

Moreover, we noticed that the importance of a certain element might vary 

according the geographical location of the square. Therefore, we agree upon 

the importance and the knowledge of the architect or landscaper: he/she 

should know what is really needed and especially anticipate the needs of users. 

• Visual aspect. The results confirm that something cannot be only useful but it 

has to be also attractive to make it works and for creating the sense of a place. 
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Like the arcades in Piazza Riforma, which besides being considered useful, 

they help to determine that sense of enclosure, so appreciated by people. Or as 

in Piazza Castello, where the benches, considered essential for the functionality 

of this place, have also become a distinguished feature of the square. 
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Chapter 6 

6. CONCLUSIONS 

 

 

The objectives of the thesis were to identify which are the criteria to take in 

consideration in describing and evaluating an urban square and see how users use and 

perceive these places. To do that, we approached the literature and we extracted a 

theoretical framework to assess which are the components that contribute to make a 

successful urban square. Afterward, we carried out an empirical analysis to draw out 

what people think about these places and how they use them.  

First of all, we would like to make a consideration on the literature taken into analysis. 

By reviewing the literature, we noticed that the studies on the matter are very sector-

specific, predominantly belonging to the architecture and landscaping field of study, 

and above all, they tend to be very theoretical. Moreover, the greater part of the 

studies is not recent, and therefore, they are based on squares’ models, public spaces 

and urban contexts no longer current. Hence, we believe on the need for a more recent 

literature and especially for more interdisciplinary studies. 

Consequently, in the context of this work, we have tried to propose a theoretical 

framework, which takes account of several disciplines and attempts to propose some 

brief and practical examples, as we believe studies too much theoretical may turn out 

in self-seeking studies. Furthermore, unlike many other fieldworks, we wanted to 

include an empirical part that would have allowed us to concretely understand the 

users’ behaviours and verify if a match with the literature occurs. 

The file rouge arisen within the research highlights that people go to, but do not stay at 

the square. Many scholars argue that the contemporary city has become a space to 

cross, an area in which people move continuously, and according our results, the 

square, which has always been considered the space that allows the pause, it has 

become a space of transition as well. In fact, as data show, the importance of the 

central location is not anymore a prerequisite, totally in contrast with the literature. 
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That is because the square does not bind and centre anymore the civic and economic 

functions as in the past. So much so, that in medium-large cities there is no longer 

only one square, as there is no longer a single central pole, but we find multi-poles.  

Hence, people cross the square, and they do not see anymore this place as a ‘final 

destination (exceptions are the plazas considered as tourist attractions, but this is not 

clearly the case of Lugano’s squares). However, in our opinion, it is crucial to make a 

distinction between crossing the square because it is a mere transit point and crossing 

the square because the person is taking a walk. The difference may seem trivial, but in 

reality is substantial. The person, who crosses the square just because it has to, does 

not pay attention to the environment, and especially the margin of the length of stay at 

the square cannot increase. Instead, who is doing a passeggiata is living a moment of 

his spare time, therefore, he has a more relaxed attitude, he is the person who chooses 

which places may take part of his path, and thus he is interested to the environment 

and his length of stay’s margin may increase.  

Table 5 Different behaviours in crossing the square 

Crossing the square… ..because it is a transit point ..because I go for a walk 

 

Why I am at the square 

 

I have to cross it 

 

 

 

I choose to cross it 

 

VOT 

 

Very high- I want to cross it 
as soon as possible 

 

 

 

Low-I do not care 

 

Environment, architecture 

 

 

 

 

I am not looking 

 

 

 

 

 

 

 

 

 

I am looking at 

 

 



 67 

Piazza Castello falls into the first category, while, Piazza Lac and Piazza Riforma fall 

into the second one. In the second case, it is important to understand if the square can 

be part of an itinerary within the city, and in this case it is vital to understand how to 

exploit it. As described in Chapter 4, it would be interesting to come back to a 

pedestrian long lake: not only the two squares would benefit, but also the whole 

surrounding area including bars, restaurants and shops would take a grant. Not to 

mention the effect would have on the users, indeed, in all three squares what disturbs 

most are the congested and noisy streets adjacent to the squares. This intervention not 

only would improve the liveability of these spaces for residents, slowing down the 

time and bringing back the space to a human scale, but it would also increase the 

tourist experience. 

The second main finding that we would like to underline is the role that events play on 

these squares. It seems that respondents consider the square a ‘destination in itself’ 

only in the case of an organised event: this counts both for locals and tourists, and 

both on weekdays and weekends. Moreover, it is only when events occur that people 

linger for more than half an hour. Thus, it appears that events are vital in contributing 

to live and consume the square. Although, the events are on one hand a cultural offer 

for citizens and tools for attracting tourists to the city (like the case of Lac and 

Castello), and on the other hand, they contribute to bind the community and to create 

the population’s and the city’s identity (such as in Piazza Riforma). Which by the way 

attract also tourists as they seek to take home a piece of the daily life of the city visited. 

Such important role is confirmed by respondents themselves: the sphere of 

entertainment is ranked first both in the ideal square and in the three squares of 

Lugano. This finding is in line with the literature, which claims that a square to be 

considered successful has to engage and entertain. 

Another outcome, which we would like to emphasize, is the ability of a square to 

display the sense of a place. As explained in the chapter of the literature, the sense of a 

place is the capacity to tie together meaning, activity and physical setting. In the first 

chapter, we had placed the question of whether public places generated by 

appropriation and by municipality are able to display this feeling equally. Looking at 

our research, we can see how Piazza Riforma has always registered the highest means 

in the respondents’ squares evaluation, and among the three squares, it is the one 

generated by appropriation.  
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Figure 52 Sense of a Place according Punter (1991). Adopted from “Public Places, Urban Spaces”, pg. 99, by 

Carmona, 2003, Oxford: Architectural Press. 

We believe that if the activities and the physical setting may be "imposed", the 

meaning is something that comes with time and that will be the community to confer 

it. 

The physical setting, as well explained in the literature review, undoubtedly 

contributes to the degree of success of the square. Piazza Riforma, the most beloved 

one, is characterized by a very well defined form and it has that sense of enclosure so 

much declaimed by Sitte and the literature. While, the strength of Piazza Lac is its 

scenic context, however, without a proper place where is possible to sit and enjoy the 

so-appreciated feeling of relax, it will always remain a square to live within its building 

and not outside of it. This place should take account of the weather trend and should 

allow people to live the square throughout the year and not just in one season. Far 

from it is the situation of Piazza Castello: here the architects’ intention was to create 

an element of continuity with the surrounding urban environment by placing the plaza 

on the same level of the road, but they clearly fail. They did not put a separator 

between the square and the street and as a result a person has the feeling of being right 

on the street, in fact, respondents state that the most disturbing element is precisely the 

congested street, so much so that this square is used primarily as a transit point. This is 

a clear example of when the idea of the architect does not match with the real context 

and with the daily use of the space. 
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From these considerations, it is clear the need to define the roles: who is responsible 

for what. The architect's role is to create a functional and attractive square, and he 

must have the ability to anticipate the needs of the future users and especially he 

cannot create referential environments. At the contrary, the municipality has the task 

of creating the content for these spaces and it has to be able to draw in people in these 

places. At the beginning of this study, we defined the squares as voids within the 

urban context, but these voids have not to be empty, neither in terms of people nor in 

terms of content.  

Finally, we wondered whether there are differences in the behaviour patterns between 

residents and tourists. Apart from the meaning and the symbolic value that the two 

groups may confer to these places, the main difference lies in the length of stay at the 

square. Indeed, it has been registered that for tourists there is no change between 

staying up to 30 minutes and u to 1 hour. In contrast, for residents it is shown a 

downward trend: when the length of stay increase the percentage rate is halved. 

The study was carried out in the low season, thus, we cannot say if the small 

percentage of tourists at the squares were given by the seasonality or because they do 

not consider Lugano’s plazas attractive. Therefore, in order to be able to deeply 

examine the differences between tourists and residents, the research should be 

extended. Especially by extending the fieldwork in multiple seasons, it would be 

possible to have a better idea on how squares are used throughout the year and see if 

they succeed in being responsive. 

Moreover, in the literature is present a lack of empirical studies in Europe, which may 

allow to make comparisons between the findings. Thus, it is clear that if there are no 

empirical studies it will be difficult to highlight and quantify precisely the new 

phenomena on-going in the cities. 
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APPENDIX 1 

Chapter 3 

 
Table 6 Why users go to square 
 
Variable  N % 
Specific Event    
 Tourists 54 33% 
 Residents 98 27% 
Going for a walk   
 Tourists 41 25% 
 Residents 76 21% 
Transit point    
 Tourists 19 11% 
 Residents 62 17% 
Visiting Friends or Relatives   
 Tourists 6 4% 
 Residents 34 9% 
Meeting Point    
 Tourists 6 4% 
 Residents 31 8% 
Touristic Attraction   
 Tourist 16 10% 
 Residents 9 2% 
Working    
 Tourists 4 2% 

 Residents 13 4% 
Bar/Restaurant    
 Tourists 3 2% 
 Residents 11 3% 
Parking    
 Tourists 7 4% 
 Residents 6 2% 
Leisure Shopping   
 Tourists 3 2% 
 Residents 8 2% 
Playing Sports    
 Tourists 1 1% 
 Residents 8 2% 
Groceries Shopping   
 Tourists 1 1% 
 Residents 4 1% 
Gathering info    
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 Tourists 3 2% 
 Residents 1 0% 
Other    
 Tourists 2 1% 
    
 Residents 5 1% 
 
 
Table 7 Users behaviour at the square 
 
Variable  N % 
Crossing the square    
 Tourists 58 26% 
 Residents 153 30% 
Walking around   
 Tourists 29 13% 
 Residents 76 15% 
Watching the crowd   
 Tourists 16 7% 
 Residents 35 7% 
Observing Panorama   
 Tourists 26 12% 
 Residents 44 9% 
Talking to people   
 Tourists 15 7% 
 Residents 61 12% 
Meeting new people   
 Tourist 8 4% 
 Residents 14 3% 
Sitting and relaxing   
 Tourists 42 19% 
 Residents 92 18% 
Observing architecture   
 Tourists 27 12% 
 Residents 27 5% 
 
Table 8 Average length of stay 

Variable  N % 
5-15 min    
 Tourists 82 51% 
 Residents 180 50% 
15-30 min    
 Tourists 31 19% 
 Residents 84 24% 
30-60 min    
 Tourists 31 19% 
 Residents 44 12% 
More than 1 hour   
 Tourists 18 11% 
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Table 9 Why users visit squares - according time 
 
Variable  N %    
Specific Event       
 Morning 63 29% Week days 32 16% 
 Afternoon 75 28% Weekend 120 36% 
 Evening 14 33%    
Meeting Point       
 Morning 7 3% Week days 24 12% 
 Afternoon 27 10% Weekend 13 4% 
 Evening 3 7%    
Visiting Friends or Relatives      
 Morning 5 2% Week days 20 10% 
 Afternoon 25 9% Weekend 20 6% 
 Evening 10 24%    
Playing sports       
 Morning 6 3% Week days 3 1% 
 Afternoon 3 1% Weekend 6 2% 
 Evening 0 0%    
Leisure Shopping      
 Morning 6 3% Week days 6 3% 
 Afternoon 5 2% Weekend 5 2% 
 Evening 0 0%    
Groceries Shopping      
 Morning 2 1% Week days 3 1% 
 Afternoon 3 1% Weekend 2 1% 
 Evening 0 0%    
Going for a walk      
 Morning 45 20% Week days 26 13% 
 Afternoon 66 25% Weekend 91 28% 
 Evening 6 14%    
Bar/Restaurant       
 Morning 5 2% Week days 6 3% 
 Afternoon 5 2% Weekend 8 2% 
 Evening 4 10%    
Parking       
 Morning 5 2% Week days 9 4% 
 Afternoon 6 2% Weekend 4 1% 
 Evening 2 5%    
Transit point       
 Morning 44 20% Week days 52 26% 
 Afternoon 35 13% Weekend 29 9% 
 Evening 2 5%    
Touristic Attraction      
 Morning 16 7% Week days 9 4% 
 Afternoon 8 3% Weekend 16 5% 

 Residents 49 14% 
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 Evening 1 2%    
Gathering info       
 Morning 0 0% Week days 1 0% 
 Afternoon 4 1% Weekend 3 1% 
 Evening 2 0%    
Working       
 Morning 12 5% Week days 7 3% 
 Afternoon 5 2% Weekend 10 3% 
 Evening 0 0%    
Other       
 Morning 5 2% Week days 5 2% 
 Afternoon 2 1% Weekend 2 1% 
 Evening 0 0%    
 
Table 10 Users behaviours by timing 
 
Variable  N %  N % 
Crossing the square       
 Morning 90 31% Week days 96 36% 
 Afternoon 103 27% Weekends 114 25% 
 Evening 18 31%    
Walking around     
 Morning 36 12% Week days 31 11% 
 Afternoon 63 17% Weekends 74 16% 
 Evening 6 10%    
Watching the crowd     
 Morning 17 6% Week days 19 7% 
 Afternoon 25 7% Weekends 33 7% 
 Evening 9 15%    
Observing Panorama     
 Morning 28 10% Week days 24 9% 
 Afternoon 36 10% Weekends 46 10% 
 Evening 6 10%    
Talking to people     
 Morning 27 9% Week days 23 9% 
 Afternoon 41 11% Weekends 53 12% 
 Evening 8 14%    
Meeting new people     
 Morning 8 3% Week days 8 3% 
 Afternoon 12 3% Weekends 14 3% 
 Evening 2 3%    
Sitting and relaxing     
 Morning 48 17% Week days 44 16% 
 Afternoon 78 21% Weekends 90 20% 
 Evening 8 14%    
Observing architecture     
 Morning 35 12% Week days 25 9% 
 Afternoon 17 5% Weekends 29 6% 
 Evening 2 3%    
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Table 11 Length of stay by timing 
 
Variable  N %  N % 
5-15 min       
 Morning 121 56% Week days 114 58% 
 Afternoon 122 47% Weekends 148 46% 
 Evening 19 46%    
15-30 min      
 Morning 45 21% Week days 45 23% 
 Afternoon 65 25% Weekends 70 22% 
 Evening 5 12%    
30-60 min      
 Morning 32 15% Week days 21 11% 
 Afternoon 36 14% Weekends 54 17% 
 Evening 7 17%    
More than 1 hour      
 Morning 20 9% Week days 16 8% 
 Afternoon 37 14% Weekends 51 16% 
 Evening 10 24%    
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APPENDIX 2 

Chapter 4 

 

Table 12 Why respondents go to the squares 

Variable   Lac Riforma Castello Lac Riforma Castello 

Specific Event              
 Tot 25 29 98 16% 16% 49% 
 Tourists 10 4 39 40% 14% 40% 
 Residents 15 25 59 60% 86% 42% 
Meeting Point         

    Tot 4 11 22 2% 6% 11% 
 Tourists 0 2 4 0% 18% 18% 
 Residents 4 9 18 100% 82% 82% 
Visiting Friends or Relatives           
 Tot 11 13 16 7% 7% 8% 
 Tourists 2 3 1 18% 23% 6% 
 Residents 9 10 15 82% 77% 94% 
Playing Sports         

    Tot 1 3 5 1% 2% 2% 
 Tourists 0 1 0 

0% 33% 0% 
 Residents 1 2 5 100% 67% 100% 
Leisure Shopping         

 
  

 Tot 2 8 1 1% 5% 0% 
 Tourists 2 1 0 100% 13% 0% 
 Residents 0 7 1 0% 88% 100% 
Groceries Shopping            
	   Tot	   0	   4	   1	   0% 2% 0% 
  Tourist 0 1 0 0% 25% 0% 
 Residents 0 3 1 0% 75% 100% 
Going for a walk            
 Tot 56 48 13 35% 27% 6% 
 Tourists 20 16 5 36% 33% 38% 
  Residents 36 32 8 64% 67% 62% 
Bar/Restaurant         

   	   Tot	   2	   12	   0	   1% 7% 0% 
 Tourists 0 3 0 0% 25% 0% 
 Residents 2 9 0 100% 75% 0% 
Parking         

    Tot 7 0 6 4% 0% 3% 
 Tourists 6 0 1 86% 0% 17% 
 Residents 1 0 5 14% 0% 83% 
Transit Point         
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 Tot 23 30 28 14% 17% 14% 
 Tourists 5 6 7 22% 20% 25% 
 Residents 18 24 21 78% 80% 75% 
Touristic attraction         

 
  

 Tot 19 11 1 12% 6% 0% 
 Tourists 11 4 1 58% 36% 0% 
 Residents 8 1 0 42% 9% 0% 
Gathering info         

    Tot 4 0 0 2% 0% 0% 
 Tourists 3 0 0 75% 0% 0% 
 Residents 1 0 0 25% 0% 0% 
Working         

    Tot 5 6 6 3% 3% 3% 
 Tourists 0 1 3 0% 17% 50% 
 Residents 5 5 3 100% 83% 50% 
Other         

    Tot 2 1 4 1% 1% 2% 
 Tourists 2 0 0 100% 0% 0% 
 Residents 0 1 4 0% 100% 100% 
  Total 161 176 201       
  Tot 

Tourists 
61 42 61       

  Tot 
Residents 

100 128 140       
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Figure 53 Why tourists and residents go to the squares 
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Table 13 What respondents do at squares 

Variable   Lac Riforma Castello Lac Riforma Castello 

Crossing the square              

 Tot 63 86 62 26% 38% 24% 
 Tourists 21 17 18 33% 20% 29% 
 Residents 42 69 44 

67% 80% 71% 
Walking around         

 
  

 Tot 41 45 19 
17% 20% 7% 

 Tourists 10 14 5 24% 31% 26% 
 Residents 31 31 14 

76% 69% 74% 
Watching the crowd         

 
  

 Tot 19 12 20 8% 5% 8% 
 Tourists 5 10 7 26% 83% 35% 
 Residents 14 8 13 74% 67% 65% 
Observing Panorama            
 Tot 37 18 15 15% 8% 6% 
 Tourists 14 5 3 38% 28% 20% 
 Residents 23 9 12 62% 50% 80% 
Talking to people         

 
  

 Tot 14 24 38 6% 11% 15% 
 Tourists 3 3 9 21% 13% 24% 
 Residents 11 21 29 79% 88% 76% 
Meeting new people         

 
  

 Tot 4 11 7 2% 5% 3% 
 Tourists 2 3 1 50% 27% 14% 
 Residents 2 6 6 1% 4% 3% 
Sitting and relaxing         

 
  

 Tot 25 20 89 10% 9% 35% 
 Tourists 11 6 26 44% 30% 29% 
 Residents 14 14 64 56% 70% 72% 
Observing architecture            
 Tot 40 8 6 16% 4% 2% 
 Tourists 17 6 4 43% 

58% 
75% 67% 

 Residents 23 2 2 25% 33% 
Tot   243 224 256       
Tot 
tourists 

  83 64 73       

Tot 
residents 

  160 160 184       
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Figure 54 What tourists and residents do at the squares 
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Table 14 Length of stay at the squares 

Variable   Lac Riforma Castello Lac Rifroma Castello 

5-15 min              
 Tot 76 75 111 49% 45% 56% 
 Tourists 26 20 34 34% 49% 57% 
 Residents 50 55 77 66% 44% 56% 
15-30 min         

  
 

 Tot 45 28 42 29% 17% 21% 
 Tourists 15 5 11 33% 12% 18% 
 Residents 30 23 31 67% 19% 22% 
30-60 min         

  
 

 Tot 26 26 23 17% 16% 12% 
 Tourists 14 9 8 54% 22% 13% 
 Residents 12 17 15 46% 14% 11% 
More 1 hour         

  
 

 Tot 9 36 22 6% 22% 11% 
 Tourists 4 7 7 44% 17% 12% 
 Residents 5 29 15 56% 23% 11% 
  Total 156 165 198       
  Tot 

Tourists 
59 41 60       

  Tot 
Residents 

97 124 138       
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Figure 55 Tourists and residents length of stay at the squares 
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Table 16 
 
The main visit's motivations 
of whom went to a bar 

Table 15 
 
The main 
motivations of 
whom stayed more 
than 30 min  

Table 17 
 
The main visit's motivations 
of whom went to a bar and 
spent more than 30 min 
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APPENDIX 3 

Chapter 5 

 

Table 18 Evaluation of elements for any squares- Ideal Square 

	   Means	   Mode	   Variance	   Dev	  Stand	  
Fountains	   4,72	   5	   0,75	   0,87	  
Rest/Bars	   4,44	   5	   0,75	   0,87	  
Entertainment	   4,31	   5	   0,78	   0,88	  
Many	  Means	  Of	  Transportation	   4,20	   5	   0,97	   0,98	  
Shelter	   4,08	   5	   1,24	   1,11	  
Panoramic	  View	   4,06	   5	   1,32	   1,15	  
Good	  Lighting	  At	  Night	   4,05	   5	   1,28	   1,13	  
Central	  Location	   4,04	   5	   1,20	   1,09	  
Clean	  Square	   3,89	   5	   1,17	   1,08	  
Trees,	  Flowers,	  Grass	   3,76	   5	   1,39	   1,39	  
Benches,	  Chairs,	  Setting	  Elements	   3,37	   3	   1,46	   1,21	  
 

 

 

 

 

 

 

3,50 
3,70 
3,90 
4,10 
4,30 
4,50 
4,70 
4,90 



 94 

Table 19 Evaluation of elements of Piazza Lac 

Utility	  Of	  Items	   Means	   Dev	  Standard	  
Entertainment	   4,81	   0,55	  
Many	  Means	  Of	  Trans	   4,49	   0,78	  
Flowers,	  Trees,	  Grass	   4,40	   0,95	  
Benches	   4,26	   0,94	  
Panoramic	  View	   4,20	   1,14	  
Clean	  Square	   4,18	   1,13	  
Good	  Lighting	  	   4,16	   1,15	  
Central	  Location	   4,10	   1,19	  
Restaurants	   4,01	   1,16	  
Shelter	   3,91	   1,17	  

 

 

Attractiveness	  Of	  Items	   Means	   Dev	  Standard	  
Good	  Lighting	   4,80	   0,59	  
Restaurants	   4,50	   0,80	  
Panoramic	  View	   4,09	   1,08	  
Shelter	   3,96	   1,29	  

 

 

 

 

 

 

3,50 
3,70 
3,90 
4,10 
4,30 
4,50 
4,70 
4,90 



 95 

Table 20 Evaluation of elements of Piazza Riforma 

Utility	  of	  items	   Means	   Dev	  Standard	  
Entertainment	   4,86	   0,40	  
Many	  Means	  Of	  Trans	   4,51	   0,73	  
Central	  Location	   4,46	   0,85	  
Flowers,	  Trees,	  Grass	   4,26	   0,86	  
Benches	   4,11	   1,08	  
Clean	  Square	   4,10	   1,14	  
Panoramic	  View	   4,09	   1,10	  
Restaurants	   4,08	   1,10	  
Good	  Lighting	  	   4,05	   1,13	  
Shelter	   3,92	   1,12	  

 

 

Attractiveness	  Of	  Items	   Means	   Dev	  Stand	  
Good	  Lighting	   4,79	   0,54	  
Shelter	   4,59	   0,74	  
Panoramic	  View	   4,48	   0,73	  
Restaurants	   4,22	   1,03	  
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Table 21 Evaluation of elements of Piazza Castello 

Utility	  Of	  Items	   Means	   Dev	  
Standard	  

Entertainment	   4,81	   0,61	  
Many	  Means	  Of	  Trans	   4,30	   0,96	  
Flowers,	  Trees,	  Grass	   4,28	   0,84	  
Benches	   4,22	   0,92	  
Central	  Location	   4,22	   0,96	  
Clean	  Square	   4,06	   1,17	  
Restaurants	   4,04	   1,03	  
Good	  Lighting	  	   3,96	   1,11	  
Panoramic	  View	   3,94	   1,18	  
Shelter	   3,50	   1,19	  

 

 

Attractiveness	  Of	  Items	   Means	   Dev	  Standard	  
Good	  Lighting	   4,60	   0,69	  
Benches	   4,08	   0,91	  
Shelter	   3,76	   1,07	  
Flowers,	  Trees,	  Grass	   3,41	   1,19	  
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